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Beyond the obvious issues 
Brexit and COVID-19 have

created, what else is 
causing this?



The perception of HGV 
drivers is actually outdated
The views shared openly on social 
media are impacting the ability to 
recruit new drivers into the industry, 
especially those from a more diverse 
range of backgrounds.



From the workplace, to hours, and the 
pay…  it’s all terrible if you believe 
what’s said online.

People think the conditions 
for lorry drivers are terrible



The increased demand driven by online 
shopping means brands such as Amazon, 
DPD and Deliveroo are snapping up HGV 
drivers by offering them better pay and 
working conditions.

New competition is also 
snapping up drivers



There are currently 315,000 
registered truck drivers in the UK 
of which only 2,200 are women.

Fewer than 1%.



The industry has an image problem.





Drive Your Future
Everyone has an opinion about lorry drivers and most of it is negative. 

The days of Yorkie making it a cool job for sweaty blokes have long gone.

We’re going to create a campaign where lorry drivers react to what is posted about them, 
and respond in smart, humorous ways that will unashamedly debunk the myths 

while simultaneously making HGV driving a more attractive career choice.



sea salt ia I YOURS by JIN @seokjinsos • Jul 11, 2018 

some truck drivers are so rude they don't even say bye lol uncultured 

swines 
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We open on our driver, Dave, heading down the M23 on a crisp 
Winter’s morning. Dave starts to talk out loud in a bemused tone:

“The other day, I read a tweet from @Seokin saying all 
lorry drivers are uncultured swines”

We cut to Dave sitting in a swanky restaurant in France, waiters 
fussing around him, topping up his drink while bringing him some 
of the finest local cuisine.

The waiter dramatically lifts a metal cloche to reveal his lunch; 
Coq au vin.

Dave turns to the waiter and thanks them in perfect French:

“Merci beaucoup pour ce délicieux coq au vin eh”

We cut back to a close-up of Dave on the road in his cab.

“And another thing, @dukesdad – you think the pay 
is rubbish?”

He speeds up and you hear the vehicle revving. We match cut 
from his hands on the steering wheel to reveal he’s now driving a 
flashy sports car.

With the wind blowing through his hair, Dave says:

“You’ve gotta make the most of your days off”

We cut back to Dave in his cab. He reaches for his CB radio 
and says:

“Oi Frankie mate, it’s Dave. @Dollyde says, have you 
ever heard of a female lorry driver?”

We cut to Frankie’s arm as they reach for the CB radio. We 
hear a voice and the camera then zooms out to reveal that 
Frankie is in fact a woman. 

Frankie says:

“Oh, how wrong they are! There’s over 2,000 women 
already driving HGVs on the UK’s roads and more joining 
every month”

Eddie Stobart: Drive Your Future.

Film script: Drive Your Future



Drive Your Future. Further.
To broaden the reach of the campaign and really begin to tap into wider culture, 

we’re going to use social to talk about other positive aspects of the job.



Day in the life

We’re going to pair up esteemed 
comedian, Kathy Burke, with one 
of our female drivers. 

Out on the road Kathy will chat 
to our driver in her signature 
irreverent style of comedy, 
highlighting the hidden fun that 
comes with driving HGVs.

Kathy will gradually debunk
the various myths while also
responding to people live on
social media.



Office Views

When it comes to driving a HGV, 
it’s not all taillights and tailbacks.

With their elevated view of the 
world and driving to some far-away 
destinations, a lorry driver’s office 
window is anything but ordinary.

Through the campaign, we’ll
encourage them to share their best 
views with us to be in with a chance 
of winning a well-earned break at a 
destination of their choice.

We’ll even feature some of the best 
views on our social platforms.



In summary



Campaign overview

The big idea and 
campaign platform

Campaign 
advertising

Day in the life

We’re going to pair up esteemed 
comedian, Kathy Burke, with one 
of our female drivers. 

Out on the road Kathy will chat 
to our driver in her signature 
irreverent style, laying bare the 
hidden fun that comes with 
driving HGVs.

Kathy will gradually debunk
the various myths while also
responding to people live on
social media.

Film and 
activations

Office Views

When it comes to driving a HGV, 
it’s not all taillights and tailbacks.

With their elevated view of the 
world and driving to some far-away 
destinations, a lorry driver’s office 
view is anything but ordinary.

Through the campaign, we’ll
encourage them to share their best 
views with us to be in with a chance 
of winning a well-earned break at a 
destination of their choice.

We’ll even feature some od the best 
views in our social posts.

A distinctive campaign designed to inject a 
well-needed dose of feel-good attitude into 
the HGV sector.

1. This campaign taps into the 
conversations about HGV drivers  
already happening online and flips them 
on their head, taking control of 
the narrative.

2. It heroes the drivers and shows how 
their jobs often aren’t anything like the 
media likes to portray.

3. It has a strong call to action to
encourage new drivers into the
industry – in particular those from a 
more diverse range of backgrounds, 
genders and ethnicities.



Above all else, it’s a campaign 
designed to give your existing 

recruitment drive a bit of oomph…
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