
Driv ing website engagement for  a  complex FinTech brand

Spark interest  and demonstrate ef f icacy of  the new c l ient  porta l  by showcasing
the imagined f inances of  an ent i re ly  unexpec ted “c l ient ”  from pop culture—
Mr.  Krabs from S pongeBob S quarePant s .  In  partnership with Paramount ,  we
f igured out  Mr.  Krabs’  expenses,  cashf low and investment s.  We then created a 
custom,  interac t ive c l ient  porta l  as  part  of  the Envestnet  website exper ience that
advisors  could play with ,  explor ing dif ferent  f inancia l  scenar ios—from what happens 
when Mr.  Krabs invest s  h is  mat tres s money,  to the f inancia l  impac t  of  the Krust y 
Krab frequent ly  b lowing up.  From the interac t ive exper ience,  users  could explore
a range of  technologies and ser v ices that  were h ighl ighted in  the demo. 

I D E A

Although the marr iage bet ween a  f inancia l  company and a  f ic t ional  crab was 
unexpec ted,  i t  was incredibly  ef fec t ive with 96% of  v is i tors  st ick ing through 
the ent i re  d ig ita l  stor y tel l ing exper ience,  logging an average s ite  v is i t  of  4-plus 
minutes.  P lus,  over  51% of  those who engaged with the content  f i l led out  onl ine 
forms to receive more information on Envestnet ’s  powerful  technology.

I M PAC T

Envestnet  needed to ra ise awarenes s for  i t s  new c l ient  porta l  for  f inancia l 
advisors  and encourage advisors  to further  explore their  technology and 
ser v ices.  In  doing so,  Envesnet sought to set  themselves apart  in  a  sea of 
f inancia l  advert is ing that  re l ies  heavi ly  on fami l iar  tropes—happy ret i rees 
strol l ing a long the beach.
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