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INTEGRATED.
GLOBAL.
MULTICHANNEL. 
Whatever your marketing 
objective, our portfolio  
has the solution.

CONTENT: 
Our content is unsurpassed in terms of its focus, 
integrity and originality. Our editorial team 
will always question the news, challenge the 
inevitable hype and endeavour to provide our 
community with trusted information, insights and 
intelligence that can help them make the right 
decisions for their business.

COMMUNITY:
The strength and consistency of our content 
across our plastics brands (which include British 
Plastics & Rubber, Interplas, Interplas Insights 
and Women in Plastics) means that the Rapid 
News Group plastics portfolio is the go-to 
resource for the international plastics community. 
At the heart of the UK plastics industry, we are 
the central connection between the industry, 
those working in it, those supplying to it and 
those buying from it, by providing key news, 
insights, and updates. 

CONNECTIONS:
We can take your message to this exclusive and 
influential prospective audience via an unrivalled 
mix of print, digital and live platforms that are 
built on more than thirty years of expertise in the 
technologies and the industry we serve. These 
connections deliver outstanding results and 
value to each of our partners.

Get in touch to see how 
we can help your business today.



OUR PARTNERS INCLUDE:

OUR GLOBAL AUDIENCE AT A GLANCE

22,617
Web page views

32,061
Newsletters 
delivered bi-weekly

8,060
Print subscribers

7,600
Followers

12,000
Event attendance

Enabling with System.

innovation  performance  productivity    

PCE Automation Ltd
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The result of everything we work towards is 
a connection.

We connect the international plastics community 
with invaluable insights and fresh perspectives. 
Endorsed by leading industry associations, trade 
bodies and media, we offer a credible and trusted 
platform to launch new products, bring new 
ideas to market and make intelligent business 
connections. 

Whether you have tactical or strategic marketing 
goals, make us a cornerstone of your marketing 
mix and will deliver significant connections for your 
organisation globally.

INTELLIGENT
BUSINESS
CONNECTIONS



Today’s smart marketers want to be assured 
that they are getting an honest return on their 
investment. With budgets under ever increased 
scrutiny, many must now achieve the same or 
better results with fewer financial resources. 
Accountability has simply never been more 
important. 

At British Plastics & Rubber and Interplas Insights,
we put our audience audits in the hands of BPA 
Worldwide, a leading company which provides 
independent, third-party audits and verification of 
business to-business and consumer media audiences.

Performing nearly 3,800 audits annually around the 
world, BPA Worldwide remains the trusted resource 
for compliance and assurance. 

The BPA media audit is known for its rigor and 
stringency and enforces high standards and rules 
to which all audited audiences must adhere. 

AUDITING OUR
AUDIENCE

So, what does this mean for companies looking 
to work with BP&R and Interplas Insights? 
Well, simply it means you can be confident 
that your messages are reaching the audience 
you expect. Media audits represent your most 
reliable way to ensure that our audience claims 
are accurate and timely.

And so, the real question is, why in spite of the 
clear value proposition that audited audience 
data brings to the marketplace do some media 
and event owners choose not to audit?

It’s not for us to say, it might be to cut costs, 
it might be because the data is old. Whatever 
the reason it is usually a sure sign that what 
they say about their reach is not entirely true, 
and therefore spending money with unverified 
media and events is a gamble.

Your budget is precious, spend it wisely.

WWW.INTERPLASINSIGHTS.COM
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Our content is unsurpassed in terms 
of its focus, integrity and originality. 
We will always question the news, 
challenge the inevitable hype and 
endeavour to provide our community 
with trusted information, insights and 
intelligence that can help them make 
the right decisions for their business. 

Throughout our events, publications and 
diverse collection of digital products 
we offer content pitched at all levels, 
from those new to the industry, to the 
experienced expert, from suppliers through 
to buyers. We curate a topical mix of news 
updates, technical articles, market reports 
and practical processing insights from 
some of the industry’s leading experts, 
most experienced minds and most 

CONTENT
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influential bodies. Our content is valued 
in the industry as both a resource and 
reference tool. 

Whether it’s exclusive interviews, thought-
provoking features on the latest industry 
developments, analysis, insights or in-
depth conversations with key players, our 
content provides unparalleled coverage 
across the entire spectrum of the plastics 
world. 

Content, from print to newsletters, 
podcasts to our growing social media 
communities or at conferences at 
Interplas, the UK’s number one plastics 
show, is something we have built our 
reputation on which is why working with us 
will put your message in front of the right 
audiences



THE MAGAZINE
focus and a high degree of original 
content then the evidence still points 
to a demand that our twin editions 
continue to serve across the globe. 

Print advertising can be incredibly 
creative and tangible and when placed 
alongside great quality content and 
feature articles. A well-planned and 
thought-out print advertising campaign 
retains the ability to wow an audience, 
make a significant impact and to 
develop mind share… it can also 
amplify the impact of other channels 
and increase the overall effectiveness 
of multimedia campaigns. 

Our magazines are fully requested 
by readers… they are more engaged, 
more focused and more willing to 
process information when reading 
printed content and therefore your 
advertising will continue to be 
effective in this format. 

All magazine issues can also be 
found in our digital library on 
www.interplasinsights.com

Established in 1976, British Plastics & 
Rubber features a unique combination 
of polymer processing industry 
news and feature-led editorial. The 
magazine covers in-depth, technical 
articles which provide informative 
insight and information, as well as 
the latest news updates informing 
subscribers of product launches, 
developments, expansions, and case 
studies.  

Print magazines have an enduring 
power that will always give them 
a firm foothold in the global B2B 
communications marketplace. Where a 
publication has great integrity, a sharp 

At the heart of the UK plastics 
industry for over 45 years, British 
Plastics & Rubber (BP&R) acts as 
a central connection between the 
industry, those working in it, those 
supplying to it and those buying 
from it, by providing key news, 
insights, and updates. 
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BRITISH PLASTICS & RUBBER AUDIENCE

8,060

Rest of Europe
3.55%

UK
96.45%

Qualified Circulation

TOP JOB FUNCTIONS

Research & Development

Consultant

Project Engineering

Production/Manufacturing

C-Suite/Corporate Management

Quality Assurance

Product Design Engineering

Procurement & Purchasing

Regulatory/Legal A�airs

WWW.INTERPLASINSIGHTS.COM
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EDITORIAL PLANNER 

JAN/FEB MARCH APRIL MAY/JUNE JUL/AUG SEPT OCT NOV/DEC

Editorial 
Deadline 13th January 2022 23rd February 2022 24th March 2022 12th May 2022 14th July 2022 24th August 2022 28th September 2022 11th November 2022

Advertising 
Deadline 20th January 2022 9th March 2022 31st March 2022 19th May 2022 21st July 2022 31st August 2022 5th October 2022 18th November 2022

Features

Automation and Robotics Testing and Inspection Temperature Control Materials Handling Masterbatch and Additives Rubber Purging Compounds Packaging

Injection Moulding PVC and Vinyls Extrusion Automation and Robotics Recycling Thermoforming TPE’s Temperature Control

Masterbatch and Additives Process Control
and Software Composites Mould Making and Tooling Materials Handling Injection Moulding Automation and Robotics Materials Handling

Packaging Medical Plastics Automotive Plastics Injection Moulding Thermoplastic wallchart Composites Testing and Inspection Industry 4.0

Materials Review and
Outlook 2021/2022 K2022 Preview K2022 Preview K2022 Review

Includes 2023
Wallplanner

Special 
Contents / 

Distribution

IN EVERY ISSUE: MACHINERY | MATERIALS | RECLAMATION AND RECYCLING | INDUSTRY NEWS | WOMEN IN PLASTICS

WWW.INTERPLASINSIGHTS.COM

IN EVERY ISSUE: MACHINERY | MATERIALS | RECLAMATION AND RECYCLING | INDUSTRY NEWS

MED-TECH
INNOVATION | expo

www.interplasinsights.com


A4 FULL PAGE
TRIM PAGE:
210mm (w) x 297mm (h)

BLEED PAGE:
216mm (w) x 303mm (h)

1/2 PAGE VERTICAL
86mm (w) x 265mm (h)

1/2 PAGE HORIZONTAL
190mm (w) x 124mm (h)

DOUBLE PAGE SPREAD (DPS)
TRIM PAGE: 
420mm (w) x 297mm (h)

BLEED PAGE: 
426mm (w) x 303mm (h)

1/4 PAGE
86mm (w) x 124mm (h)

RATES & SPECIFICATION
BRITISH PLASTICS & RUBBER
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1 ISSUE £ ea. 3 ISSUES £ ea. 8 ISSUES £ ea.

DOUBLE PAGE SPREAD 3,700 3,700 3,700

A4 FULL PAGE 1,950 1,650 1,400

1/2 PAGE 1,185 980 855

1/4 PAGE 700 510 375

FRONT COVER 3,500 3,500 3,500

INSIDE FRONT 2,500 2,500 2,500

INSIDE BACK 2,200 2,200 2,200

OUTSIDE BACK 2,500 2,500 2,500

SPONSORED CONTENT 1 ISSUE
£

DOUBLE PAGE SPREAD 3,750

FULL PAGE 2,000

CLASSIFIED 12 MONTHS
£

BUYERS GUIDE BOX 550 

BOUND-IN INSERTS £410 per 1,000 Based on 10g insert. POA 
on larger weights

INSERTS

NOTE:
All print adverts should be supplied as press ready pdf files.

WWW.INTERPLASINSIGHTS.COM

www.interplasinsights.com


FRONT 
COVER

our standards, typically this may involve 
toning down overt sales language, and 
reducing the number of brand references. 
For an additional fee, we will create the 
content on your behalf.

Next our design team will work with you 
to develop the cover. You may provide a 
selection of images to support the editorial 
content, but we expressly reserve the right 
to reject any images including company 
branding and any images that we do not 
feel are of the right standard or message 
for the cover. We may also change our own 
colours to complement your image.

We will use these images to create a 
striking front cover image to support the 
story and capture the attention of the 
readers, before developing a primary cover 
strapline to take them inside the publication 
to read the story.

You will receive a proof of the cover and 
cover story prior to publication to review.

Front Cover £3,500

The cover story package offers the 
opportunity to catch the eye with a striking 
image and develop the story inside the 
publication with supporting editorial.

Firstly, we must agree that the subject 
matter is suitable for this position. It must 
be ground-breaking thinking, cutting edge 
applications or a demonstrably new product. 

The front cover of our magazine is not the 
place for stories that have seen prominence 
elsewhere neither is it the place for sales 
promotions for previously launched 
machines. The subject matter must benefit 
the reader of the magazine.  

Once the subject matter is agreed you may 
supply 600-1,000 words on said topic.

A member of our content team will then edit 
your supplied content to bring it in line with 

The ultimate native promotional 
option, perfect for a significant 
product launch or a thought 
leadership piece on an important 
industry topic.

WWW.INTERPLASINSIGHTS.COM
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WEB 
ADVERTISING

Our high impact digital display options 
are built on the concept of ‘share of 
voice’. It gives you control over how 
visible you want to be. Our options 
allow you to be seen by a minimum of 
25% of visitors as they read content 
and move across the site, and you 
can scale this up to 50%, 75% or 100% 
depending on how much impact you 
wish to have on decision makers and 
decision influencers. The more that 
people see a brand the more familiar 
and responsive they will also be to 

other marketing activity that you 
undertake.

Once you have decided how often you 
want to be seen we then have a variety 
of advertisement positions to select 
where you want to be seen, and how 
dominant on the page you want your 
message to be. Each of these positions 
are created and priced according to 
viewability and visibility as people land 
on pages, and then scroll down to 
consume and engage with content.

Prospects that are immediately 
interested in your offering can click on 
the advertisement and visit a webpage 
detailing further information related to 
your message. Full reporting through 
Google Ad Manager gives you clear 
metrics and allows you to calculate ROI.

Increasing the exposure of your 
brand and product helps to create 
top of mind awareness for when 
your customers are ready to buy 
and puts your business into pre-
qualified, informed consideration.

12
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WEB ADVERTISING
Leaderboard
A leaderboard is one of the most popular and best-
performing ad units available to publishers. It offers a large 
space to really get your brand and message across. This is 
the second most common ad size among global inventory, 
with 25% of global impressions.

Leaderboard A  £500 per month
Leaderboard B  £200 per month

Double Height MPU
Positioned on the right-hand side of the site, and appearing 
within the first screenful, this creative gives your message 
100% viewability by our users, with a large space to really 
showcase your product lines, feature your branding 
prominently, and tell your prospective customers what 
makes you and your offering special. 600x300

Double Height MPU  £1,200 

Standard MPU
The MPU, sometimes known as a Mid Page Unit, is a display 
ad that is 300 pixels wide and 250 pixels high. These 
advertisements appear from the top right hand side of our 
site with additional MPUs underneath, all well visible within 
the average scroll depth of the webpage. This industry 
standard banner has 40% of global inventory and is by far 
the most important inventory in your advertising arsenal. 
The reason it’s so popular is that it works well on both 
mobile and desktop.

MPU A  £500 per month
MPU B £400 per month

Site Wrap
If you have an event or new product launch that 
everyone in the industry needs to know about then 
our page dominant premium position is the solution 
for you. Exclusive to one customer per month this 
position will not only be seen by all visitors but will 
also dominate the outside and top of the page; 
ensuring that your brand and offering is seen as 
soon as people visit a page.

Site Wrap  £3,300 
1680 x 1050px

Pop Up
Appearing as soon as visitors arrive on the site, 
this page dominant creative appears in front of 
the page content providing maximum impact and 
guaranteeing you the maximum exposure for 
your brand and sales message before any other 
advertiser. This position is absolutely ideal for 
urgent and high impact campaigns, offers and event 
announcements that require powerful reach and 
impact over frequency of exposure. Available to only 
two clients per month this position is in high demand.

Pop Up    £1,045
600px x 454px

In Article MPU
Positioned within the centre of our article content this 
creative gives your message 100% viewability by our 
users as they consume the latest industry news and 
insights. 300x250

In Article MPU  £750

1 4

1

1

3

4

3

3

6

2

2

3

5

6

A

A

B

B

WWW.INTERPLASINSIGHTS.COM
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BANNER SIZES

LEADERBOARD 
970px x 90px
728px x 90px
300px x 50px

MPU
300px x 250px

3 x sizes required 
due to responsive 
web design

1

2

NOTE:
All web adverts must be 72dpi

NOTE:
*The Women in Plastics ads will only feature on 
the Women in Plastics pages of the Interplas 
Insights website.

www.interplasinsights.com


WOMEN IN PLASTICS

development and supports diversity 
and equality across the plastics 
industry. It has successfully hosted 
events, delivered guest programmes 
and presentations within the wider 
industry, and collaborated with other 
initiatives. 

Through recognising talent, 
highlighting role models and 
encouraging personal growth, the 
Women in Plastics mission is to help 
attract, retain and develop women at 
all stages of their careers to maximise 
opportunities and bring about 
balanced business through positive 
change.  

Nestled in the Interplas Insights 
website there is a rich source of 
exclusive and original Women 
in Plastics content and a hub of 
information.  

Established in 2014, Women in 
Plastics is a professional initiative that 
recognises achievement, encourages 

Women in Plastics (WIP), the 
professional initiative that stands 
to recognise achievement, 
encourage development and 
support diversity and equality 
across the plastics industry. 

14
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Leaderboard

£1,650 for 6 months
£3,000 for 12 months

Standard MPU

£1,900 for 6 months
£3,300 for 12 months

*The Women in Plastics ads will only feature on the Women in Plastics pages 
of the Interplas Insights website.

TARGETED ADVERTISING

www.interplasinsights.com/women-in-plastics


WEBSITE DATA

MONTHLY
PAGE VIEWS

AVERAGE TIME
ON PAGE

TOP VISITORS BY COUNTRY

2021TRAFFIC PROFILE

Monthly Sessions 15,569

Monthly Unique Users 13,265

Organic 46.3%

Direct 39.5%

Social 7.0%

Referral 6.7%

USA

UK
GERMANY

NETHERLANDS
INDIAITALY

AUSTRIA

CHINA

FINLAND

FRANCE

22,617

1.80mins

75.3%
Users

24.7%
Users

AD IMPRESSIONS AVAILABLE

ANNUALLY

Almost

2M
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It goes without saying that the 
majority of our unique visitors 
come to our site to read the 
latest news and industry insight. 
Advertisers can now leverage this 
demand with native advertising, 
also known as sponsored content.

Native advertising is high-quality 
editorial crafted to engage our 
audience, increase brand awareness 
and position your brand as a thought- 
leader. It is designed to match the look 
and feel of a regular editorial piece and 
lives within our regular news and article 
feeds. 

Sponsored content is not just a great 
way of positioning your organisation 
as a potential solution for industry 
challenges. It can also be used to 
position a company, or figurehead as 
an authority within a particular subject 
or problem area. This means it is a 
great tool for new product launches or 
helping to establish your business at 
the heart of a hot topic.

NATIVE
ADVERTISING

Unlike standard content which 
is replaced as new updates are 
published, native advertising sits 
within these sections for 30 days. 
It may be slightly more promotional 
in tone than standard editorial or it 
may present customer case studies 
or thought-leadership pieces. You 
can also target specific sections of 
the site to pre-qualify your potential 
audience and improve likelihood of 
engagement.

How it works
1.  You provide the content that you 

wish to deploy. You may supply 
1,000 words with up to three 
images, you may include video 
content, contact information and 
useful links to downloadable assets 
such as whitepapers, websites and 
social media platforms.

2.  A member of our content team will 
edit your submission to bring it in 
line with our standards, or, for an 
additional fee, we will create the 
content on your behalf.

3.  We launch your story into the 
specified section or sections of 
our site.

4.  Social push for the story on our 
social channels, including Twitter, 
Facebook and LinkedIn.

5.  Inclusion Interplas Insights 
newsletter for an additional fee.

6.  Our team will create a report 
detailing the performance of 
your program, so you see your 
investment at work.

Native Advertising Package  
£1,700  

Article Development Fee   
£1,000  

Inclusion in Interplas Insights 
£550  

WWW.INTERPLASINSIGHTS.COM
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BP&R RATES
Per Month

 MPU    £1,340 

 Leaderboard 1    £1,340

 Leaderboard 2    £1,000 

 Leaderboard 3    £1,000

 Leaderboard 4    £680 

 Leaderboard 5    £340 

1

2

3

4

5

6

INTERPLAS INSIGHTS RATES
Per Month

 MPU    £900 

 Leaderboard 1    £900

 Leaderboard 2    £700 

 Leaderboard 3    £700

 Leaderboard 4    £580 

 Leaderboard 5    £300 

1

2

3

4

5

6

As part of the Rapid News Group 
Plastics Portfolio, we curate two regular 
newsletters: one to the BP&R audience 
on a Tuesday and one to the Interplas 
Insights audience on a Friday.  Reach these 
engaged, opt-in audiences of decision 
makers and influencers by advertising on 
our weekly round-up of the hottest news to 
hit our website and social platforms hand-
picked by our content team. 

The newsletters provide a perfect platform for 
brands to engage with decision makers in their 
inbox. It puts your message in front of passive 
readers whilst also driving active prospects to 
your website. 

Limited banner and MPU positions are available 
and priced according to their position within the 
email to promote your products and services, 
increase engagement with your brand and to 
drive relevant traffic to your site. 

Each e-newsletter campaign is booked in monthly 
slots, with newsletters delivered every week, this 
frequency of distribution and exposure goes a 
long way to building recognition and familiarity 
within your marketing mix either in isolation 
or alongside other brand awareness and lead 
generation elements of the portfolio.

2

1

3

4

5

6
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E-NEWSLETTERS
All files must conform to the 
following specs
• Newsletter ad formats: jpg, png or gif 
• Newsletter ad file size: 150k max
•  Include web address for click throughs 
•  Include UTM source tracking data if 

required
•  Materials are due one week prior to the 

newsletter mail date.

BANNER SIZES

LEADERBOARD 
644px x 90px

MPU
300px x 250px



They are perfect for a wide range of 
promotional objectives including exhibition 
marketing, product launches, white papers, 
new website designs and tactical offers 
or sales promotions taking your message 
directly into the inbox of our community of 
industry decision makers and contacts.This 
not only gives you a competitive advantage 
through increasing your share of voice in the 
market but the format allows you to reach 
both passive and active prospects.

CUSTOM
E-BLASTS

A strong e-blast subject line positions you 
passively in their inboxes, whilst strong 
e-blast body content and calls to action 
position you in front of active prospects who 
are reading the email and engaging in the 
next steps.

The content of your E-blast is flexible and 
can serve any of your organisational and 
strategic objectives whether it’s to inform  
and position your brand, capture data, or 
drive event attendance. You provide the 
content and we take your message to 
market.

Global Send per e-blast £1,900

Created by you and distributed by 
us to our opt-in community. Targeted 
E-blasts sent to our audience on your 
behalf - a great way to really reach 
out and engage with our audience.

We can also serve partial sends based 
on geography, industrial vertical and 
selected job functions. Get in touch to 
discuss the options.

WWW.INTERPLASINSIGHTS.COM
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BP&R
NEWSLETTER STATS

INTERPLAS INSIGHTS
NEWSLETTER STATS

E-BLAST DISTRIBUTION BY REGIONINTERPLAS INSIGHTS
NEWSLETTER DISTRIBUTION

BP&R
NEWSLETTER DISTRIBUTION

E-BLAST STATS

Delivered Emails

USUS

No. of Opens per Edition

Open Rate

18,179

2,384

14.49%

13,882

2,205

15.88%

Delivered Emails

Average Opens per Email

Open Rate

22,637

3,091

13.7%

NEWSLETTER & E-BLAST REACH

19

NOTE:
Eblast figures are based on 2021 distribution to BP&R and EPPM audiences.



WWW.INTERPLASINSIGHTS.COM

LIVE & ON 
DEMAND WEBINARS

WHAT’S INCLUDED

Before and During the Event:
•  Branded promotional e-blasts to our 

database.
•  Social media support package 

including posts on our popular 
channels.

•  Featured on our upcoming webinars 
multimedia newsletter.

•  Inclusion in our weekly email 
newsletters before the event.

•  Personalised event registration page 
on the dedicated webinar section of 
our website.

• Advertising across the website.
•  Expert moderator - An experienced 

member of the team will moderate 
live webinars.

In a world that has had to 
rapidly adapt to on screen 
education there has never 
been a better time to invest in 
an Interplas Insights webinar.  

Webinars offer a multi-layered 
marketing outcome, enabling 
you to tell your story to a 
global audience, define your 
organisation as a thought 
leader and simultaneously 
deliver a healthy number of 
leads for your sales team to 
get to work on. 

We will help you with the 
complete process, with a 
dedicated project manager, 
content consultation and 
a multi-channel marketing 
campaign to drive attendance 
and views.

Price £8,000

STATS

After the Event:
•  Lead generation - Customised lead 

report including all live and registered 
attendees.

•  Data from registration questions of 
your choice.

•  Responses to polls and audience 
questions.

•  A list of the questions asked by your 
audience, and contact details so you 
can follow up and discuss.

•  An archived copy of the event 
promoted in our webinar archive for 
prospects to view on demand for 
12 months. Data capture will remain 
active, and on demand registrant 
details will be reported to you.

136 70 44
Average
Registration

Average Live 
Attendance

Average Views 
On Demand

20

www.interplasinsights.com


PODCASTS

Mid-roll – Got more to say? Presented midway 
through each episode, the mid-roll provides you 
with an even bigger opportunity to promote your 
brand. This 60 second audio message is prime real 
estate for telling our fully engaged listeners about 
key features and benefits of your products 
or services. 

Price for 3 months £5,500

Post-roll – Positioned at the close of each episode, 
this 15 second spot is the perfect place to make 
a lasting impression and deliver a call to action 
whether you want to direct our listeners to a 
product page or promote an upcoming event. 

Price for 3 months £3,000 

Be part of the Interplas Insights Podcast, 
home of intelligence on the plastics industry, 
featuring interviews with the movers and 
shakers and in-depth analysis of the latest 
news.

With the growing popularity of multimedia streaming 
services, the way audiences consume content is 
evolving. Have your brand associated with this 
monthly platform that includes interviews with 
top industry CEOs, analysis of the latest trends, 
and conversations with principal plastics industry 
thought-leaders.

The Interplas Insights podcast offers three premium 
opportunities for you to elevate your brand 
alongside our first-class content by having your 
message presented by an Interplas Insights editor 
on every episode.

Pre-roll – Be the very first thing our listeners hear 
when they tune into the podcast and ensure you 
grab their attention with a snappy 15 second audio 
message played at the top of each episode. 

Price for 3 months £3,000

1,000
Average Podcast 

Downloads
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Gated content, in short, is any 
content or media that is hidden 
behind a lead capture form. To 
access the content, a user must 
provide personal information, 
usually in the form of an email 
address, phone number, job title, 
industry information or an answer 
to a survey question.

Gates are highly valuable to marketers 
like you because they are powerful 
tools for lead generation. We drive 
thousands of users to our site every 
month through e-newsletters, social 
media and by simply being a trusted 
source of opinion and content. 
Hopefully, they will be impressed by 
what they’ve read and they will be 
interested in accessing more exclusive 
content. 

By creating a well positioned and 
valuable gated content offering on 

GATED CONTENT
LEAD GENERATION

our site – you then open up the 
possibility of generating numerous, 
new and valuable leads.

Importantly – gated content is not 
content that our audience needs to 
pay for. Rather, gated content trades 
access to your content in exchange 
for an action or information from our 
visitors.

Gated content can take the form 
of a variety of assets such as white 
papers, videos, ebooks, product 
demos, or case studies.

Price £2,000

WWW.INTERPLASINSIGHTS.COM
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INTERPLAS 
SHOW 
GUIDE

DOUBLE PAGE SPREAD
£1,795

FULL PAGE
£995

HALF PAGE
£595

Available to all visitors as they enter the 
show. These are indispensable guides to 
the UK’s leading plastics industry event.

Distributed to visitors on arrival they are a must-
have resource for navigating around the events, 
containing floorplans, conference programmes 
and information about every exhibitor on the show 
floor.

Stand out from the crowd and reinforce your 
message, your show promotion or your product 
launch to an audience who have qualified 
themselves by attending these events. Make sure 
they talk with you at the show!

www.interplasuk.com


Interplas is the UK’s leading plastics 
industry event and an exciting showcase 
for the manufacturing processes, 
technologies and services essential to the 
plastics sector. 

Celebrating 75 years of Interplas, 2023 will see 
more than 300 exhibitors present solutions, 
products, machines and ideas from across 
the entire spectrum of moulding and forming 
machines as well as materials, automation, 
contract manufacturing and supporting 
technologies including software, testing, 
inspection, surface treatments and much more. 

Over 12,000 attendees from the UK 
manufacturing community will attend to 
discover solutions to their challenges, to 

make connections and source the latest 
technologies and innovations. 

Alongside the show floor a world class 
conference programme will take place 
encompassing a wide range of current 
themes important to the plastics industry 
including sustainability, recycling, materials 
development, technology advances, regulation 
and much more. 

These learning opportunities, alongside a 
matchmaking programme and networking 
opportunities, will ensure a visit to Interplas 
offers tangible value to an attendee 
immediately with intelligence and contacts that 
will continue to pay dividends long after the 
show closes.

26-28 SEPTEMBER 2023
NEC, BIRMINGHAM, UK
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WHO ATTENDS
INTERPLAS
Over 12,000 attendees from the UK 
manufacturing community will attend 
Interplas to discover solutions to their 
challenges, to make connections and source 
the latest technologies and innovations.

WWW.INTERPLASUK.COM
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of attendees 
influence or 
authorise purchases. 

76% 

1/3
of attendees’ annual 
spend is over £1 million

31%
of attendees were 
C-Suite, Directors, MD 
or Owner/Shareholders

TESTIMONIALS

“I have to say that we are extremely pleased with 
the very high numbers of visitors to our stand 
across the three days. We have many enquiries to 
follow up from the show.”

COLIN TIREL  |  MANAGING DIRECTOR, ARBURG 

“What we’ve got from this week is pretty 
phenomenal. We’ve been overwhelmed with new 
contacts –all our business cards have gone! There’s 
been a constant flow of good quality leads with at 
least 75% brand new prospects with many wanting 
to buy. Lots of live projects. Anyone who hasn’t come 
has really missed out!”

SIMON JOHNSON  |  BUSINESS DEVELOPMENT 
DIRECTOR, BILLION UK LTD

“Thanks to 
Interplas and UK 
manufacturing, we 
have just had our 
best month ever 
for both machinery 
and robot sales. 
Thanks to everyone 
who came to see 
us at the show and 
welcome to all of 
our new customers.” 

HAITIAN INJECTION 
MOULDING 
MACHINERY

www.interplasuk.com


STAND &
SPONSORSHIP

EXHIBITION SPACE PRICING 

Space Only
Space only means raw exhibition floor space. 
You must hire or supply the walls/ carpeting 
or construct a custom-built stand. 
Prices begin at £320 per sqm

Shell Scheme
This will include rigid white walls, company 
name board, carpet, fluorescent strip lighting 
and one 2 amp (500w) electrical socket. 
Prices begin at £360 per sqm

Furniture
Furniture is not included. Our official 
contractor will help with this. Their details 
can be found in the Exhibitor Manual after 
you confirm your stand. 

Corner Plots
There are a limited number of corner sites 
available. Stands with one corner are subject 
to a 10% premium. 15% is applicable for stands 
with multiple open corners and 20% for island 
locations.

SPONSORSHIP OPTIONS

Interplas offers companies new ways to expose 
their brand through a broadened range of 
sponsorship  opportunities. Contact us to discuss 
how you can raise your profile at the event.

2.4m

WWW.INTERPLASINSIGHTS.COM
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