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hey commented over a hundred thousand times on

our content, and even on each other's content.
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As if that wasn't enough, he even started
a petition campaign saying, "Let's
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-We didn't ||m|t the year's TikTok love to dlgltal we 2
carried it to both online and offline sales channels. B




The result is over two hundred million
impressions, two and a half million interactions.
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The result is over two hundred million

impressions, two and a half million interactions.
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The result is over two hundred million

-
ALGIDA +38K,
LIPTON ICE TEA +35K

housand new followers, we achieved a media value
of twenty-eight million TL, a fifty-one-fold
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thousand new followers, we achieved a media value
of twenty-eight million TL, a fifty-one-fold
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return on investment, and a sales increase of one

hundred and twenty percent for Lipton one-liter
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LIPTON 1L URUNLERINDE %120,
KEYIF 750ML URUNLERDE %19
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roducts and nineteen percent for Keyi
seven hundred and fi illiliter products.



