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HI.

We connect shippers to
Fast, fair, and local.

Our challenge? Drivers
didn't know us. Sowe
decided to make
unmissable.



The honest problem

Truck drivers trust people on local cafés, truck convoys, and people they know. Not apps.

Iif we wanted attention, we couldn’t sound like
a product. We had to be part of their culture.



Don’'t sell features
Give Egyptaline to sing

Because a chorus spreads faster than a claim, and if people repeat it, drivers will hear it.




In EgYPpR,
atthead

They jump the queue, into Egyptian weddings, local cafés, and microbuses.




We wanted a hook that

So we wrote a hook Egypt wants to shout: brotherhood, grit, generosity then salted it with driver slang.
If everyone canrepeatit, drivers can'tescapeit.



TikTok s
wherea

becomesa €


https://www.tiktok.com/@naqla.app/video/7494629356543741191

And we did exactly that

We worked with real drivers to speak in a language they'd actually understand.
Mahmoud El Leithy carried it through three familiar faces:
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https://www.tiktok.com/@naqla.app/video/7511706281418296584
https://www.tiktok.com/@naqla.app/video/7503979003183664402
https://www.tiktok.com/@naqla.app/video/7494701198847659272
https://www.tiktok.com/@naqla.app/video/7510658180750281992
https://www.tiktok.com/@naqla.app/video/7497342793677819144

What started as a sound, becamea
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A sound by the drivers, for the drivers

Nagla - For The Legends Of The Road




