
Challenge
At a time when competitors were reformulating their cola 
recipes, Coca-Cola stood firm — staying true to its iconic, 
unchanged taste for over a century. Our challenge was simple 
yet powerful: remind people that while others change, 
Coca-Cola never does.

Using TikTok’s Stitch feature, creators across Egypt joined the 
conversation, each trying to capture the indescribable taste in 
their own words.
The result? A wave of authentic, emotion-driven content — no 
brand push, just pure participation.
Some said it’s “sweet like nostalgia.”
Others said it’s “happiness in a bottle.”
And together, they turned a simple question into the most 
flavorful conversation on TikTok.
No paid media. No polished scripts.
Just real people, real emotions, and real Coke.

To celebrate a flavor that everyone knows but no one can 
quite describe, we asked one question:
“If you had to describe the taste of Coca-Cola… what would 
you say?”
This simple question sparked Coca-Cola Egypt’s first-ever 
TikTok-led social campaign — The Great Taste of Coca-Cola.
Instead of ads or scripts, we started with one authentic 
creator (completely unpaid) and invited the internet to join in.

Idea

Impact

Coca-Cola didn’t just remind people of its great taste 
it proved that authenticity never goes out of flavor.
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