Execution
ConteXt finding the right tonality for this campaign was
Valentine’s Day in Saudi Arabia is a deeply crucial. So we went with what saudis respond
polarizing occasion. the celebration of love was to most, humour! 7
more than just frowned upon; 1t was outlawed, In the video we showed men 1n publi
ridiculed, and even punished. hide the valentine's day qgifts they Just bought.

Fxposing the awkward, e
untold truth And held a |

Challenge

to.
How to create a red campaign that gets the green . .
light? and normalise an occasion that was ‘conclusion:* a cheeky, culturally smart
outlawed just a few years ago? Well, Make fun of campaign built arouhd a real behaviour. The
it, of course! film is compelling, the tone disarmingly funny,

the 1nsight spot-on, and the brand positioning
slipped in perfectly with its simplicity.

Insight Result

In many parts of the region, Valentine's Day 1s Compared to the previot

more whispered than celebrated. fear of being delivered business ir

“caught” can turn an act of affection into one of media performance, and 1ncred1ble reach.
hesitation.

Because to saudi men.. The worst thing that can Reach on social media

happen when you're shopping for Valentine's
Day.. 1s being seen.

+409% +452%

increase in February increase in MARCH

Idea 0 |
Floward, an online gift delivery app, found its | 96 7 /() 2 0 M

sweet spot. with a bold, culturally-relevant

Campaign that helped men express their 1OV6, Engagement spiked to in interactions people natiitc;r;\éxlfiai:g;/ee;eaia:;hed due to
discreetly, confidently, and without shame. We
turned Floward 1nto an ally, and a safe space for
men all over saudi.

10 times more than the year before.
Sentiment scores averaged over

70% % The judgement day!




