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In the summer of 2025,
Lipton Ice Tea wanted to

own the seasonal g, a g ceTe i
moment and reclaim its ol off & He ) y : > 3 4
place as the nation’s y cool becomet ing with popular creators, we spoke the _ . o
daily mission. | to of the platform: launched an‘interactive : '
i ce Tea. game to get people playing and engaging, and even ® o

UNIQUE REACH

go-to refreshment.
joined the Mission: Impessible finale hype to keep

‘the conversation geing. Together, these moments

‘turned surviving summer into something Lipton Ice VIDEO COMPLETION RATE
Tea could own and everyone wanted to be part of. (More than 2x the Industry Benchmark)



