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Charlie Choases: What's on onr Fashion Editor's
high street shopping list this week?
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GLAMOUR BEAUTY FESTIVAL 2018 OVERVIEW




Overarching theme

EDITORIAL DIRECTION




EDITORIAL DIRECTION

Empowerment, inclusivity & no judgement through a beauty lens

S0DY POSITIVITY 7:

This size 16 model says her health is 'none Pty
of your business’ “‘Vrj‘
Hitting back. ’.".ll‘:'. ‘;:"

&
:::3 ;;l]l(\)tm“l]:' Yl e Rty WL Sty T o 87 times Kylie Jenner gave 7ET0 fashion f*cks (and
NN i we LOVED it!)
oeeam " Love It or hate It, she's a serlous sartorial risk-taker... b HOURS 400
CHRISSY TEICEN “ ! r’ BoDY POSITIVITY
Chiriesy Teigens heaett Who says you have to cover up so-called This #MyBodyVictory
; , < , . response to Crazy Rich Asians c focti M hr ] 1 ofu campaign that encourages
Emily Ratajkowski says her Instagram feed isa  shows exactly how important imperiections £ Meet three women who retuse to womentcedlehrate thenmeeives
‘G exy feminist maga.zine’ film representation is hide theirs IS SO empowering
26 AUC 2018 Going au natural. 04 AUG 2016

Em Rata’s latest take on feminism.




unadult_pod @thegatriciabright has
proven ta to woemen around the globe
with black skin that THIS is possible.
Congrszts fcr gracine the cover of
@glamaurmag

We're so proud of you because “"YOU
ARE GOLLLLDDD" (Sunc in Patrica
bright voice) ¢4 i @
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New Print Bi-annual

Celebrating all types of women ... s

Weorren Empowerment and celebration
o Black Women making 1. A huge
congratulations goes cJt 1o Patricia
Bright aka @thepalricizbnehl on her
front cover debus for @glamouruk. My
tellow Naijz sistz | celebrate to redefine
vhat a b oggerivicgger dees behnd the
screen. You arz ambrious, creative,
real, transparenst, witty, compassionate,
mampreneur, business-mindad and
much more. Thank vou for opening the
doors tor people ke matc berea to
who they ere in this Eloggers world.
Congratulations @thaepatriciabright and
Whoop Whoop ¥ & @)
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~. ﬁ.,. ke 4 \ Aim 1@ . 3 @GlamourMagUK for diversifying - this is

gonna inspire so many girls.
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#BlackGiriMagic: From YauTube to now
langing her first magazine ccver, Fatricia
Bright (@PattyOLovesL) is the face of
@GanourMagUK
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| love the diversity of your cover
sters. | love that you champion

WOmen's SUCCASS stores
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+388K
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3.4m
FOLLOWERS

+67K
FOLLOWERS

Tuesday Chooseday

SOCIAL CHANNELS

TUES

WEDS THURS

Wellness Weds Lottie Tries

GLAMOUR
Instagram
followers are
+10K in the last
3x months

FRI

Friday Face-Off

Instagram stories
are growing 15x
faster than feed

based sharing
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THE NEW GLAMOUR: Proof is in the results

STRONGER ENGAGEMENT SINCE BRAND RELAUNCH

UK LOYALS

UK USERS ARE UP (4+ VISITS AMONTH) ARE UP UK SESSIONS ARE UP .

YWal (o) R
T 3 8 /° T 3 3 /o SO
BRAND REACH
CONTINUOUS GROWTH
UK TRAFFIC TO BEAUTY CONTENT
ORGANIC SEARCH IS UP HAS INCREASED BY
7 4 o o
----- < MOSTLY DRIVEN BY SEARCH ,
. OF ALL TRAFFIC IS NOW MOBILE. AND 10% TO
(UP FROM 79% LAST JUNE) TRAFFIC TO BEAUTY, HEALTH & FASHION CONTENT

WELLNESS CONTENT

ACR ALL T HPOINT

R

INSTAGRAM TRAFFIC IS UP
INSTAGRAM SWIPE UP IS UP NEWSLETTER TRAFFIC IS UP

1 ,200%“ 249%" t460%

INCREASED 10K IN 3 MONTHS
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attendees
in 2019

4.760 GLAMOUR BEAUTY FESTIVAL







GLAMOUR BEAUTY CLUB

Access to GLAMOUR’s Millennial audience 180k+

members

/ o ASDEMNG ONE OF THE

TNEBCEYSHOT - o "aﬂ'-molilméng ".
FOUNDE TS NP THAT DS M ' F
wowa:&".&“u e EXMRONMENTAL CARNG ,

“As total PRODUCT OBSESSIVES, we are so excifed to share our
FAVOURITE BEAUTY SECRETS with you. Every single product you
receive is HAND-SELECTED, TESTED AND APPROVED by the editors

on the BEAUTY TEAM. We hope you enjoy frialling cur selects!”

Glamour




The GLAMOUR Beauty Club is a partnership, enabling e
brands to sample their products to Glamour’s beauty- Fiy
opbsessed audience.

CLUB

Crucial product feedback is collected in the form of star
ratings, product recommendations and reviews.
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g e GLAMOUR ON FACEBOOK

GLAMOUR

normally use Laura
Geller balance and
brighten - help!

LOUISE: | love revolution
banana powder, it's amazing
and beats my high end one
all the time xx

MELANIE: Jeffree Star's

new one has got good YOUR BEAUTY. YOUR RULES
reviews 9

\ GLAMOUR UK

: Q{ Y © Admin - 29 August at 14:00
Does anyone know anything about '

these hair supplements??? & & #BeautyMemo £ s

: . ; ,
EMMA: | use biotin which | buy from amazon or Here are some of the products we're loving this week! (Blue themed

eBay. | have to say | definitely see results after a because of the rainy weather of course)
few weeks. X

Let us know if you've tried any of them!... See more
MELANIE: yes though | buy my hyaluronic acid from
forzasupplements.co.uk as it's only £8 per box.
Where did you buy yours from? X

Has anyone got a foreo Luna ?
Would you recommend it?

ELIZABETH: | got the mini play one in the
look fantastic beauty eggs and have since
bought the mini 2 rechargeable one as |
loved it so much. The kids use it to and my
boy’s skin is really improving.

KERRY: Highly recommend. You do
have to be very careful not to use all
based products with it though as it will
break down the silicone.

o0

GROUP BY

GLAMOUR UK @

‘f"

ADD MEMBERS

+ Enter name or email address
=ner Name or emall adaaress...

SUGGESTED MEMBERS

Friends

‘ B

r Sam Jacksaon

See Mare

DESCRIPTION
Calling all beauty addicts!

6,000

3,473,604 people

members

A
like this

v

3,574 members

Hide

Add Member

Add Member

Derma-lite Professional
LED light therapy mask

AMY: | absolutely loved mine... as
long as you use it everyday as

instructed it does work and clears
your skin. My forehead has never

been so smooth & Xx

KATHYRN: Brilliant thank you all!
| have it on order now

| need a holy grail setting
powder?? Thanks dolls '+ '+ '+

MANDIE: Been using the Nars illuminating
setting powder for years, long lasting
coverage too!

SOPHIE: Loads of people swear by RCMA,
Laura Mercier and Coty Airspun powders.
I've just got Fenty's setting powder and
think it's amazing

Good afternoon everyone I’m after a
bit of advice. Does anyone have any
miracle creams/serums concealers
etc for dark under eye circles that
that spread to the cheeks? I’'m
asking for a work colleague who is a
little bit older, thank you lovelies!

JANET: Effacernes Longue Tenue by Lancome is
great so is Liz Earle concealer. The new eye
cream that Helen Miriam is advertising is getting
good reports and Benefit eye is good too.

TAMSYN: Revolution conceal and define
concealer is suuuuper full coverage. | use it to
hide rosacea but imagine it will work just as well
for dark circles.
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MONTHLY DIGITAL ISSUES

In October 2018 GLAMOUR UK launched a digital monthly cover
with a list celebrity cover stars, cross platform media support and
sponsorship opportunities
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ACTORSEN Y212

Gwyneth The Great: GEAMOUR's first-ever
digital cover star on female sexuality, second-
time marniage and being a wellness warnor

How the wellness industry went
from hippy to hip
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MONTHLY DIGITAL COVER

In October 2018 GLAMOUR UK launched a digital monthly
cover with a list celebrity cover stars, cross platform media
support and sponsorship opportunities shot on mobile
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Gwyneth The Great: GEAMOUR's first-ever
digital cover star on female sexuality, second-
time marniage and being a wellness warnor

How the wellness industry went
from hippy to hip
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(wazo:  AWARDS WE’VE WON
~ Best Visual Feature (Print Best Beauty Feature (Print
’ s\ 30 Under 30 ‘ Jasmine Awards ( ) LN \ Johnson&Johnan Award ( )
s Bianca London, Website Editor 'y Alice du Parg \,‘4 J Samantha Silver

AWARDS WE’VE BEEN NOMINATED FOR

\ The 2019 Fiona \ L
*) ' Macpherson New Editor J’u 5 Best Digital Writer, 2019 @=+7 Digital Art Director, 2018
| Bianca London, Web Editor £ Charlie Teather, Fashion Editor %= Dennis Lye, Creative Lead

N\ Best Designer
3 Dennis Lye, Creative Lead

\ Best Digital Writer, 2019
w#® Samantha McMeekin, Deputy Beauty Editor

PPA Shortlist??? To be announced 6pm this evening....
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