
THE 2022
WINNERS



Connected for you.  
Seamless for customers.

Your order
was successful.

You can track your order in the 
“Orders” section.

Talk to us.

tsys.com   |   sales@tsys.com   |   +44(0) 1904 562000

© 2021 Total System Services LLC. All Rights Reserved.

Our mission? Solve complexity in commerce. 

That’s why we’ve built one of the world’s most complete 

commerce ecosystems for issuer processing and related 

services. It’s a connected ecosystem that is software-driven, 

tech-forward and cloud-powered.

It’s innovation that delivers.



3

Thank you and Goodnight

Contents

The Card & Payments Awards
Awards Programme 
& Guest Directory 2022

Well, that’s a wrap for another year. I hope you networked, 
entertained, learned something new, saw something new, 
got inspired, met someone new or just had a great time! 
 

Best App User Experience (CX Initiative) 5

Best Application of AI or ML in 
Financial Services  6

Best Consumer Credit Card or Credit Facility 7

Best Product Design  8

Social Inclusion in Financial Services 9

Best Benefits or Loyalty Scheme  10

Best Payments Industry Newcomer  11

Best Customer Service  12

Best Service to Business  13

Best Payment Facility - non-credit  14

Best Initiative in Open Banking  15

Best POS Solution  16

Best Initiative in Alternative or 
Digital Payments  17

Best Marketing Campaign  18

Best Technology Initiative  19

Best Security or Anti-Fraud Development  20

Best Industry Innovation  21

Best Processing Programme or Proposition  22

Changing Lives in the Community 23

Industry Achievement Award 24

On behalf of all of us at The Card 
and Payments Awards, thank you 
for attending. 
 
I think that we achieved what 
we come here to do every year, 
celebrate best practice, reward 
success and collectively applaud the 
incredible innovation in our industry 
– that’s what we seek to do each 
year and I hope you will agree that’s 
what we did here tonight.  
 
That’s what our sponsors, attendees 
and entrants alike have contributed 
to and that’s why this event 
continues to be the go-to event in 
the industry calendar. 
 

I hope you enjoy this magazine 
and the entrants contained within 
- these are the leading lights of 
this industry and deserve all the 
recognition they get.  
 The outcome of these awards is 
determined by our independent 
panel of judges who wade through 
an enormous volume or material 
before they even get in the room to 
have “that” final debate and voting 
session, so a huge vote of thanks 
goes to our judges. Check them out 
on our website 
www.cardandpaymentsawards.com 
- they are a truly impressive bunch! 
 

So, thank you once again for 
attending tonight and please get 
your thinking hat on for what 
categories you could enter next 
year. 
 
Thanks again to all our incredible 
sponsors and hopefully we will see 
you again on the 2nd of February 
2023. 

Michael Harty
Managing Director, 
The Card and Payments Awards
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Best App User Experience 
(CX Initiative)

CATEGORY SPONSOR

FINALISTS

Barclaycard 
Barclaycard Digital 
Product-to-Product Transfer

OpenPayd
Swissborg App 
Powered by OpenPayd

Lloyds Banking Group
Lloyds Banking Group - 
View Card Details for PCA Customers

WINNER

Capital One 
Engaging with our New Customers - 
The Capital One Account Builder

DESCRIPTION

With its step-by-step onboarding journey, the Capital One Account 
Builder makes the process simple and quick, driving up activation and 
usage whilst fostering great account management habits.

When Capital One’s customer 
engagement team realised that a 
quarter of new Capital One customers 
didn’t use their accounts within the 
first month, and many of them go 
on to never use the product at all – it 
was obvious we were missing a vital 
opportunity to engage with new 
customers from the very beginning of 
their journey with us. 

At the heart of the problem lay an 
overly complex and potentially time-
consuming process to setup and verify 
new customer accounts – a fragmented 
pathway that desperately needed to be 

made quicker and easier, and most importantly, deliver an exceptional customer 
experience. Having seen the success of their mobile app, it was obvious there 
was a huge opportunity to look at the early life processes and develop a more 
connected experience, an easy-to-use feature where new customers engage and 
get the benefit of the product. Enter the Account Builder, an in-app early customer 
experience tool that creates a step-by-step onboarding journey.

JUDGES COMMENTS

The Judges thought this 
was a very strong entry 
with impressive results as 
well as considered and 
varied metrics. Capital One 
produced a well thought 
out user journey relating to 
a genuine challenge for the 
business.



DESCRIPTION

Monzo built and implemented new machine learning technology within 
two months, to identify and prevent the highest risk payments likely to 
have been initiated by the victims of scams - in real-time.

JUDGES COMMENTS

Monzo was a standout 
winner with great use of 
AI. A real solution to a very 
real problem. This entry 
provided good evidence that 
the product is having a very 
positive impact on fraud 
losses alongside Monzo’s 
explanation of how AI/ML is a 
core component of 
the product.

Best Application of 
AI or ML in Financial Services

FINALISTS

Banking Circle 
Business AML and Advanced Analytics 
with Banking Circle

Chargebacks911
Chargebacks911 DisputeLab - Intelligent 
Automation Taking the Guesswork Out 
of Chargeback Management

WINNER
Monzo
Interrupting APP Scams in 
Progress Using Machine Learning

The Card & Payments Awards
Winners Supplement 2022
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The Monzo financial crime team has 
built and implemented new machine 
learning technology within two months, 
to identify and prevent the highest risk 
payments likely to have been initiated 
by the victims of scams in real time. 
Customer accounts are temporarily 
frozen automatically in real-time by our 
proprietary technology, to prevent both 
the funds movement of the attempted 
payment and to prevent further 
payments, whilst the team investigates 
what’s happened. 

The customer is contacted typically 
within 5 minutes via proactive in-app 
chat because by using that channel, 
the customer can be reassured it’s 

really Monzo reaching out to them. The customer is then provided with advice on 
preventing scams, some typical scam typologies and asked questions about the 
payment by a financial crime specialist. Follow up conversations are enabled via 
in-app chat, telephone calls or email as required. The feedback from customers has 
been extremely positive, with many complimentary chats and emails received by 
the team.



DESCRIPTION

Revolutionary new digital product IKEA Finance Services is neither a 
traditional instore credit card nor a typical interest free credit option, 
instead, it combines the best features of both.

FINALISTS

DivideBuy 
DivideBuy - The Most Flexible and 
Intuitive Interest Free Credit Solution

The Credit Thing & PPS 
Koto now know as The Credit Thing 
Champions Access to Fair Credit for 
Crucially Underserved Customer Groups

PayPal Credit
PayPal Credit and PayPal Buy Now Pay 
Later - Giving Customers Choice

Natwest
NatWest Purchase & Balance 
Transfer Card

Lloyds Banking Group 
Launch of the New Lloyds Bank 
Cashback Credit Card

Barclaycard 
Barclaycard Business Model  
Reset - Delivering a Customer-Centric, 
Market-leading Proposition

WINNER
Ikano Bank and 
Ikea Finance Services
A Unique Hybrid Product Gives 
IKEA a Competitive Edge

Best Consumer 
Credit Card or Credit Facility

CATEGORY SPONSOR

IKEA is a brand that revolutionised the 
retail industry, so why not the finance 
industry too? Realising that its retail 
finance proposition was not only behind 
the times but was also failing to align 
with what customers expect from an 
IKEA brand experience, IKEA and its 
partner Ikano Bank set out to create an 
innovative new finance proposition.

The result was IKEA Finance Services. A 
unique, hybrid product that is neither 
an instore credit card nor a typical 
interest free credit (IFC) option – instead, 
it combines the best features of both, 
while avoiding their respective pitfalls 
and limitations.

It boasts:
• Simplicity: with applications taking customers on average 57s to complete.
• Responsible lending: with low loan defaults at two months or more.
• Replicability: this model is something that other retailers and financial 

institutions can easily replicate, setting a blueprint for the sector.
• Customer delight: with customers praising it for its quick and easy to use model. 

This is also reflected in the average loan values which are more than 50% higher 
than anticipated, as well as the total level of take up, which is three times higher 
than IKEA’s previous financing model.

JUDGES COMMENTS

‘Ikano Bank and Ikea 
Finance Services proved to 
be a stand-out winner, with 
good evidence of innovation 
and creativity to increase 
the opportunity for a credit 
solution for their consumers. 
This is real innovation with 
close attention paid to 
customer communication. 
The product has all the 
hallmarks of ‘staying on-
brand’ with impressive 
numbers so early into launch..

The Card & Payments Awards
Winners Supplement 2022
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Best Product Design

FINALISTS

HSBC UK
Accessible and Sustainable Card Design

EedenBull
EedenBull’s Q Business Commercial 
Card and Spend Management Platform

WINNER
Aurae 

Experiential Luxury - 
Where Legacy and Success are 
Elegantly Expressed

DESCRIPTION

Aurae Lifestyle, through its bespoke solid gold MasterCards, has 
pioneered a new sector in luxury. The mundane act of card payments is 
transformed into a memorable experience: Experiential Luxury.

Aurae Lifestyle provides fully 
customizable bespoke solid gold 
payment cards to discerning individuals.  
The reputation of the iconic gold cards 
proceeds them, Aurae strive to enable 
and empower members to live their 
lifestyle on their terms.  They provide 
members with bespoke concierge 
services and flexible, high limit payment 
options that include all currencies, 
traditional and digital. 

The program facilitates  authentic connections that transcend class, wealth, 
and status through personal expression. Surprisingly, some of our clients’ most 
memorable experiences happen when they share their personalized pieces with 
complete strangers.  

Aurae members frequently feedback about the many ways their customized 
cards enable them to connect with others authentically and about what inspired 
them to create their personalized statement pieces. This year they collaborated 
with manufacturers to push the limits of card customization with two pioneering 
innovations in card design: moving parts and cut-aways.  The result is that we 
provide our clients with additional ways to share their legacies through a statement 
piece that is portable, shareable and memorable.

JUDGES COMMENTS

Incredible and beautiful 
designs, not for the broader 
market but a very niche 
product with a strong 
measure of success.

The Card & Payments Awards
Winners Supplement 2022
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Social Inclusion in 
Financial Services

FINALISTS

HSBC UK
Financial Fitness Score

Nationwide Building Society
Ensuring Financial Inclusion 
in All Interactions 
(Nationwide Credit Card)

Tesco Pay
Clubcard Pay+

HSBC UK
Accessible and Sustainable 
Card Design

CashtoCode 
CashtoCode: The Digital Cash Product 
for Emerging Markets

Nationwide Building Society 
Nationwide’s Inclusive Dot&Notch  
Eco Cards

WINNER
Mastercard
Nobody in the Dark

DESCRIPTION

Mastercard’s Nobody in the Dark programme addresses the digital and 
financial exclusion of Britons, exacerbated by COVID19. Supported by our 
coalition of partners, we provide self-serve resources and direct support to 
thousands of individuals, enabling them to take control of their finances; 
reinforcing Mastercard’s dedication to global financial inclusion.

Mastercard’s Nobody in the Dark 
programme addresses the digital 
and financial exclusion of Britons, 
exacerbated by COVID19. Contributing 
to Mastercard’s global commitment to 
bring one billion excluded individuals 
into the digital economy by 2025 and 
supported by their coalition of partners.

An insight-led marketing and 
communications campaign supported 
the programme, leveraging owned, 
earned and paid channels – including 
national and regional outlets, influencer 
partnership, niche media targeting, 

employee advocacy and owned social support. Mastercard has achieved an 
estimated reach of 44 million and the programme’s testimonies and Impact Survey 
indicates the effectiveness of the support provided. 

Mastercard’s Nobody in the Dark coalition demonstrates strong advancement 
of financial inclusion and provides a fantastic blueprint for future collaborations 
connecting Government, the financial industry, third party sectors, and local 
communities.

JUDGES COMMENTS

A very strong entry from 
Mastercard. The Judges 
particularly liked this wide 
reaching collaborative 
programme. This 
programme is aligned to 
a long term objective to 
increase digital engagement.   

The Card & Payments Awards
Winners Supplement 2022
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CATEGORY SPONSOR



Best Benefits or 
Loyalty Scheme

CATEGORY SPONSOR

FINALISTS

Barclays Bank UK 
Barclays Avios Rewards

Natwest Group & Reward 
NatWest Group MyRewards

Virgin Money & Reward
Virgin Money Back

Barclaycard, Visa
& Reward
Barclaycard Cashback Rewards

Tesco Bank 
Clubcard Pay+

HyperJar Ltd. 
Creating the ‘Shop Where You Save’ 
Loyalty Movement

WINNER
American Express
Presenting the New Co-Branded 
Amazon Business American Express® Cards

DESCRIPTION

American Express worked with Amazon to launch the Amazon Business 
American Express® Card and the Amazon Business Prime American 
Express® Card. Amazon’s first co-branded Cards for small businesses in 
the UK and notably, the first UK credit cards to offer small businesses 
flexible benefits on a purchase by purchase basis.

Amazon and American Express® 
worked together to create a new credit 
card issued by Amex, becoming the 
first Amazon branded credit card for 
UK small businesses, designed as a 
powerful and flexible new payment 
tool that makes it easier for businesses 
to manage their cash flow. This was 
the UK’s first rewards credit card 
programme for small businesses with 
flexibility at its core. 

Cardmembers can choose Amazon 
Reward Points or extended payment 
terms on a transaction by transaction 
basis for Amazon purchases, offering 
up to 2% Amazon Rewards points or up 
to 90 days extended payment terms at 
Amazon.co.uk, Amazon Business UK and 
Whole Foods Market UK. Reward points 

can be redeemed toward future Amazon purchases or applied to the monthly Card 
statement balance as a statement credit. Once the extended payment terms expire, 
the balance owed moves to the standard payment terms balance

JUDGES COMMENTS

The UK’s first rewards credit 
card programme for small 
businesses with flexibility 
at its core. This is a really 
interesting and innovative 
new product from American 
Express. With clear and 
attractive benefits and 
a good example of a co-
branded scheme, a very 
innovative and credible entry 
with excellent results.

The Card & Payments Awards
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WINNER
Hyperjar 
HyperJar: 
The World’s Best Digital Payments Wallet

Best Payments Industry 
Newcomer

CATEGORY SPONSOR

FINALISTS

Identiq
Identiq - The Anonymous Identity 
Validation Network

Monneo
Virtual IBAN provider, Monneo, Creates a 
Unique Platform Connecting Merchants 
and Banks

Payac & Transact Payments 
Payac: Evolving Payments for Irish Credit 
Unions, with the Help of TPL

xpate
xpate - A Single Multi-Fit Solution 
Uniting all Desired Payment Methods

EedenBull 
EedenBull’s Q Business Commercial 
Card and Spend Management Platform

HIGHLY COMMENDED

Swipen
Swipen: The Industry Newcomer 
to Watch

DESCRIPTION

Look under the hood of traditional banks and payment models and you’ll 
see a dusty old combustion engine. HyperJar offers a better, smarter 
alternative with a revolutionary 21st century motor that serves both our 
audiences - consumers and merchants - better than ever.

The HyperJar e-wallet is a simple, visual 
money management account, with a 
smart debit card. Customer accounts 
contain multiple sub-accounts – 
visualised as Jars - linked to the same 
payment card. Jars are used to organise 
and spend money in a way that matches 
a customer’s own priorities, goals and 
relationships. Jars can be shared with 
other HyperJar customers for group 
planning and payments – from couples 
sharing bills, to parents managing 
pocket money with kids, to football 
teams paying their subs. Account 
holders also have the option to engage 
with partner businesses and brands 
featured in the app in exchange for 
rewards.

Unique, proprietary tech includes the ability to pay directly from any Jar to route 
payments from Jars to any UK merchant; to restrict spending from Jars to one or 
more UK merchants; and to block spending with specified merchants from the 
account.

The mission – Spend Life Better – reflects the company’s desire to be a ‘Save Now, 
Buy Later’ force for good at a time when everyone is looking at their income and 
outgoings and wondering what they’ll look like tomorrow, next month and next 
year. 

JUDGES COMMENTS

A really good entry from 
Hyperjar with a totally new 
proposition, addressing 
consumer needs in a 
particularly challenging time 
for individuals, post COVID. 
A great new approach to 
saving and budgeting. The 
metrics are great which really 
support a strong submission.

The Card & Payments Awards
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FINALISTS

Elavon
How Elavon Provided Superior Customer 
Service to Aid Recovery During the 
Pandemic

Capital One
Capital One - Serving Customers 
with Humanity and Simplicity

HSBC UK
Disputes Help Tool/
Digital Banking Help Tool

Suits Me 
How Suits Me Limited is Transforming 
the Industry Through Exceptional 
Customer Service

Lloyds Banking Group 
Lloyds Banking Group Covid 
Adaptation - Prioritisation Helping those 
Who Need It Most

ECOMMPAY 
ECOMMPAY Helps eBike Conversion 
Company Exceed Business Goals During 
Pandemic

WINNER
TSYS International
TSYS Managed Services EMEA 
Response to the Covid Pandemic

Best Customer Service

DESCRIPTION

In response to the pandemic, TSYS Managed Services EMEA re-imagined 
how to operate their contact centres that support leading card issuers 
throughout Europe, maintaining team member safety and providing 
consistent and exceptional customer service.

TSYS feel honoured to have been 
recognised for this is an award, this is 
for every single team member of the 
business. Without the collective efforts 
of everyone at TSYS Managed Services, 
they could not have re-imagined how 
they operated the contact centres in 
response to the pandemic. Standing 
up a fully functional overflow contact 
centre in three weeks, ensuring they 
maintained team member safety 
enabling them to deliver consistent and 
exceptional customer service. 

TSYS would like to recognise the wider 
set of stakeholders who supported 
them, from local city councils to police 
departments to health services. This was 
crucial ensuring a successful and co-
ordinated response.

TSYS support many leading card issuers throughout Europe and feel privileged 
to represent their brands on a daily basis and to have supported their customers 
through unprecedented times and continue to deliver for their customers.

This award would never have been possible without the amazing Teams that deliver 
for their clients and their customers on a daily basis. “Our people are our business, 
this award is for them. They should be so proud of their achievements.”

JUDGES COMMENTS

TSYS were the standout to 
Judges in this category - with 
an innovative operational 
response to a significant 
customer service problem 
during the pandemic. 
Balancing customer with 
staff needs, along with 
evidence of strong delivery of 
chargeback processing. TSYS 
kept their customer services 
up and staff safe, going 
above and beyond.
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FINALISTS

Monneo
Virtual IBAN Provider, Monneo, Creates a 
Unique Platform Connecting Merchants 
and Banks

Countingup & PPS
A New, Simple App to Run 
a Small Business

UTP
UTP - A Market Leading Provider 
of Payment Solutions and Faster 
Processing

Mastercard
Mastercard Card to Account Transfer, 
Issued by HSBC

WEX
WEX - The B2B Payments Partner of 
Choice During Times of Crisis 

Moss
Moss’s Mission to Digitize the Spend 
Management of SMEs

WINNER
Elavon 
Elavon’s Comprehensive Support 
for Merchants’ PSD2 Remediation

Best Service 
to Business

CATEGORY SPONSOR

DESCRIPTION

Elavon facilitated a highly successful, two-pronged approach to PSD2 
remediation. It identified customers at risk, upgraded its acquiring 
platform and technology, and remediated merchants ahead of the 
deadline. 

PSD2 regulations aim to improve 
consumer protection, boost competition 
and increase innovation in Fintech 
whilst reinforcing security and fraud 
prevention in payments. 

Elavon supported merchants and its 
partners through a comprehensive 
programme that reduced non-
compliance and offered personalised 
support on remediation ahead of the 
deadline. 

Elavon also piloted a new service, 
Transaction Risk Analysis (TRA), 
providing exemptions for smaller 
transaction amounts and frictionless 

eCommerce payments. Elavon’s results were excellent, exceeding targets in 
remediating merchants for PSD2 by 22% ahead of the 31st December 2020 deadline. 
Elavon’s consultative approach with merchants was highly effective. As a result, 
declines, as a percentage of overall eCommerce processing, matched performance 
levels before 3DS2 SCA implementation. Finally, for our TRA pilot, early average 
transaction approvals were significantly ahead of industry averages. This increase 
represented a meaningful improvement in a merchant’s revenue due to a reduction 
in payment abandonment.

JUDGES COMMENTS

Elavon have clearly put a 
lot of effort into their PSD2 
solutions for their customers 
especially in SCA. The results 
are remarkable. Their very 
proactive approach to PSD2 
compliance, whilst driven by 
a commercial interest, is to 
be commended. 
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FINALISTS

Marqeta
Marqeta and Novus: 
A Payment Facility that Does Good

WINNER
American Express
Digital Invoicing - 
An Innovative Open Banking Solution 
Powered by American Express

Best Payment Facility - 
non-credit

DESCRIPTION

American Express’ Pay with Bank transfer (PwBt) Digital Invoicing, a UK 
first to market solution, made it easier for merchants to accept Open 
Banking transactions and improved the customer payment experience.

Throughout 2020, the Coronavirus 
pandemic moved more people to 
transact more frequently online. QR 
codes became a key way for businesses 
to interact with customers in what had 
overnight become a ‘touchless society’. 

Digital invoicing payments became 
even more attractive to merchants 
wanting to minimise the handling 
of cards or cash. What’s more, the 
feature has replaced traditional invoice 
methods, requesting either a bank 

transfer or the customer to provide card details. This made payments safer and 
less susceptible to fraud, a key benefit for merchants. Digital Invoicing has proved 
so popular in supporting telesales and bespoke installations for one customer, it 
is being rolled out to all of its stores nationwide, enabling a simple, speedy, secure 
consumer checkout experience.

JUDGES COMMENTS

American Express provided 
a good explanation of why 
the product was brought to 
market. This is an innovative 
solution and use of Open 
Banking.



The Card & Payments Awards
Winners Supplement 2022

15

FINALISTS

ClearBank & Truelayer 
TrueLayer and ClearBank - Creating 
Two-way Open Banking Traffic with 
PayDirect

Bottomline
Harnessing the Power of Open Banking 
to Drive Down Fraud

Modulr
Taking the Initiative: Elevating the 
Open Banking Proposition with Modulr 
eMoney Accounts

Lloyds Bank 
PayFrom Bank

WINNER
Lloyds Banking Group 
Lloyds Banking Group Pay Your Credit Card 
by Open Banking (PCCOB)

Best Initiative in 
Open Banking

CATEGORY SPONSOR

DESCRIPTION

The Lloyds Banking Retail Mobile App allows credit card customers to 
make a one-off payment to their credit card, from an account they hold 
with another bank - using Open Banking payment initiation services.

‘Pay your credit card by open banking’ 
was made available within the mobile 
banking app to our Lloyds, Halifax, Bank 
of Scotland, and MBNA credit card 
customers via a phased launch between 
November 2020 and April 2021.

Offering a new and innovative way 
to pay, the new payment journey has 
enhanced the customer experience 
by providing: A simple click through 
and intuitive journey as well as offering 
an alternative payment choice.  It has 
also enabled Lloyds Bank to capitalise 
on investment made as an Account 

Information Services Provider (AISP) as well as supporting our group strategy of 
providing digital solutions to customers and reduced operational cost without 
compromising customer service. 

This simple and intuitive journey has created a high degree of customer satisfaction, 
with customers referring to the new payment journey as ‘Finally easy payments, 
loving the streamlined payment option, much less hassle and easy to use’.

Benefits have been seen through an improvement in customer experience, 
improvement in business performance and recognition that we were the first big 
bank to enable an Open Banking solution for our customers. 

JUDGES COMMENTS

A nice implementation 
of PCCOB and a very well 
written and structured 
submission, addresses each 
question well. Strong success 
metrics that demonstrate 
uptake and commercial 
success.



The Card & Payments Awards
Winners Supplement 2022

16

FINALISTS

Worldpay from FIS
Global POS from Worldpay - 
The Complete Solution for Smarter, 
Secure, End-To-End 
In-Store Payments

ACI Worldwide
ACI Omni-Commerce: Flexibility  and 
Choice for Merchants Through POS 
Innovation

UTP
UTP - A Market Leading Provider 
of Payment Solutions and Faster 
Processing

WINNER
DivideBuy
DivideBuy’s Integrated POS IFC Finance Solution 
Seamlessly Connects Retailers and Customers

Best POS Solution

DESCRIPTION

DivideBuy provides a point of sale (POS) credit software solution that 
offers customers more ways to pay when they reach the checkout – 
helping retailers to stand out.

DivideBuy is committed to responsible, 
ethical lending and demonstrates this 
by making the consumer front of mind 
with every penny it lends. Through 
open and regular communication from 
the very beginning of the agreement, 
DivideBuy advises the consumer who 
they are lending from and clearly 
outlines what needs to be paid and 
when. 

Through its unique POS software 
and flexible payment structure, and 
unlike other competitors in the space, 
customers are able to choose the length 
of their repayment term (between two, 
and 12 months) and the most suitable 
monthly payment date for them. 

DivideBuy is a pioneer in flexible consumer credit and is committed to responsible 
lending. By operating as both the technology and credit provider to remain in 
control of each part of the lending process, DivideBuy makes interest-free lending 
simple and low-risk.  

JUDGES COMMENTS

DivideBuy has illustrated 
their excellent growth within 
the timeframe, impressive 
with the customer facing 
aspect of the service, which 
does enhance their ability to 
sell the product at the POS.  
An excellent entry.
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FINALISTS

Lloyds Banking Group 
Lloyds Banking Group Pay Your Credit 
Card by Open Banking (PCCOB)

Modulr
Modulr - Best Initiative in Alternative or 
Digital Payments

Banking Circle
Banking Circle Payments on Behalf of 
and Collections on Behalf of

Funanga – CashToCode
Funanga Grows Digital Cash Payments 
Service Globally - CashtoCode

American Express
Digital Invoicing - An innovative Open 
Banking Solution Powered by American 
Express®

WINNER
Fireblocks 
The World’s Leading Crypto 
and Digital Asset Technology

Best Initiative in 
Alternative or 
Digital Payments

CATEGORY SPONSOR

DESCRIPTION

Fireblocks is the world’s leading crypto and digital asset technology. 
They are building the first global digital payment platform for Merchants, 
PSPs, and Acquirers, to make it safe and easy for them to accept digital 
payments, such as Diem, Celo, CBDCs, and Stablecoins.

Today, more than 1.7 billion people 
remain unbanked globally. That 
means almost one-third of the world’s 
population has no access to a bank 
account or proper payment services 
and tools.  Fireblocks [recently acquired 
First Dag] are committed to solving 
this problem by offering businesses 
and consumers a quicker alternative 
to traditional payments. Prior to the 
acquisition, First Dag integrated with 
Celo and Payu, and formed a strategic 
partnership with Novi.

JUDGES COMMENTS

This entry stood out to 
the Judges as a genuine 
alternative in digital 
payments. This will really 
change how business 
processes operate.



FINALISTS

Mastercard
BRITs Movers 2021

Barclaycard
How Barclaycard Helped Restore 
Britain’s Confidence in Credit

Barclaycard & Visa
Agility and Humour: How Barclaycard 
& Visa Helped SMEs Take Payments, 
Seriously

Bank of Ireland
Launch of the Bank of Ireland 
BioSourced Visa Debit Card for Students

American Express
“What do you Want” Showcases 
American Express® Gold and New 
Deliveroo Partnership

One4all Gift Cards 
One4all Digital Gift Card Campaign

HIGHLY COMMENDED 

Vanquis
‘Walk Tall with Vanquis’ Empowers 
Everyone to be Financially Confident

WINNER
GoHenry & Visa 
GoHenry and Visa Olympic Campaign Featuring 
Team Visa Athlete Sky Brown 

The Card & Payments Awards
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Best Marketing 
Campaign

DESCRIPTION

GoHenry stands for independence, have a go spirit, ambition and fun! 
So, working with Visa, we launched a campaign around the Olympic 
Games, with a role model who embodies all that, and resonates with our 
audience; skateboarder and Team Visa athlete Sky Brown.

GoHenry want every child to be fully 
prepared for the digital economy. They 
are firm believers that the best way of 
learning is by doing. That’s why they 
couldn’t think of a better name to 
tell that story than Sky Brown, a true 
inspiration, not only to young people, 
but everyone watching her.

Sky Brown, just 13, became one of the 
standout names of the Tokyo Olympics 
in 2020, thanks to her bronze finish for 
team GB! She’s also the youngest ever 
athlete to win an Olympic medal for 
team GB.

The campaign featured Team GB and Team Visa skateboarder Sky Brown in our 
UK TV, digital and social advertising. We also secured interviews with Sky in top tier 
consumer publications (combined reach of 9m).

We also issued a Visa Olympic-themed collection of five new Visa prepaid debit 
cards which were highly popular becoming one of the all-time favourite card 
designs.

Result highlights include:
1.  Brand awareness results 5% above target (+15% vs Q1’21 YouGov)
2.  3x higher card sales compared to average cards
3.  Interviews with Sky & top tier consumer media – combined reach of 9m (4m 

above target) 

JUDGES COMMENTS

The Judges thought this 
campaign was excellent, 
well written and with some 
very specific measurable 
objectives - over achieved! 
Very on brand and perfect 
campaign for the target 
audience.



FINALISTS

Banking Circle
Banking Circle Migration to The Cloud

CashtoCode 
Digitises and Secures Cash Worldwide

Elavon
Elavon’s Comprehensive Support for 
Merchants’ PSD2 Remediation

Capital One
Engaging with Our New Customers - 
The Capital One Account Builder

Konsentus
Konsentus Verify

Lloyds Bank
PayFrom Bank

technologi
The technologi Ecosystem

WINNER
Worldpay from FIS
Worldpay’s FraudSight, 
Powered by Featurespace, Protects Merchant’s 
National Network from Carding Attack
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Best Technology
Initiative

CATEGORY SPONSOR

DESCRIPTION

In March 2021, Worldpay was alerted to a sudden carding attack on 
a merchant’s website. Worldpay immediately deployed FraudSight, 
preventing hundreds of thousands of dollars per day in losses, while 
enabling the merchant to carry on business as usual, protect customers, 
and increase its usual number of transactions.

JUDGES COMMENTS

A strong entry here, 
good metrics support 
the real benefits that the 
Featurespace technology 
has delivered to WorldPay 
and its clients. This is a great 
success story and a good use 
of technology in the solution 
for fraud prevention.

As the number one global merchant 
acquirer, Worldpay has visibility into 
multi-channel payment data across over 
40 billion transactions per year along 
with millions of reported fraud and 
chargeback events. This unparalleled 
insight enables the technology of 
FraudSight to mitigate fraud while 
increasing merchants’ approval rates 
and protecting a larger number of 
consumers.

Each year, vast quantities of illegally 
obtained credit card data is sold online 
to criminals who attempt small-value 
transactions to see which cards can then 

be used to perpetuate more fraud. Creating so much noise in data makes it hard to 
identify what is genuine. Unless a real-time fraud prevention solution, powered by 
unique machine learning models is in place, merchants are left massively exposed 
to the risk of lost revenue, higher chargeback volumes, and reputational damage. 
As well as increasing friction that creates poor customer journeys. Worldpay and 
Featurespace’s partnership produced FraudSight, the best technology initiative for 
exactly the types of issues faced by merchants on a daily basis, around the world.



FINALISTS

THG / INGENUITY 
THG Detect: The Proprietary Fraud 
Engine Built by Retailers, for Retailers

Monzo
Interrupting APP Scams in Progress 
Using Machine Learning

Chase
Making Shopping Simple - Delivering 
Seamless Online Card Authentication

ACI Worldwide
ACI Fraud Management: Defeating 
Fraud with Next-Gen Machine Learning

PCI Pal
PCI Pal: Enabling PCI DSS Compliance 
During the Pandemic

Worldpay from FIS
FraudSight: Protects Merchant Revenue 
While Fighting Fraud at Checkout

Accertify
Showcasing Accertify’s Strong Customer 
Authentication (SCA) Solution for 
Leading eCommerce Company 
Showroomprivé

WINNER
Bottomline 
Stopping authorised Push Payment (App) Fraud 
with Confirmation of Payee
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Best Security or 
Anti-Fraud Development

DESCRIPTION

APP fraud across Faster Payments has overtaken the card industry for 
losses and has been labelled a national security risk. Action is needed 
to maintain the trust in the payment infrastructure. Bottomline is 
championing this industry cause.

Bottomline’s primary objective has 
always been to equip businesses with 
efficient payments solutions. Armed 
with payments expertise and specialized 
technology, Bottomline help identify the 
hidden threat of payment fraud from 
inside and out.

The fraud prevention initiative 
“Confirmation of Payee” has been live 
for a year and a half. However, the CoP 
setup requires intimate knowledge 
of the Open Banking infrastructure 
and APIs, Pay.UK specifications and 
getting the internal buy-in of business 
case elements like liability, reputation, 

and customer experience. Many banks, specifically smaller institutions, assume 
implementation is  expensive and will impact other critical plans. But that’s not the 
case. By implementing Bottomline’s CoP service, banks of every size can plug into 
the Open Banking infrastructure, with additional Open Banking payment and data 
services available on-demand and in real-time.

The service allows payers to check that the recipient’s name matches that of the 
bank account holder before initiating payment. If this differs, an alert appears 
to warn users about proceeding. Adopting CoP means banks are less likely to 
contribute to the significant increase in impersonation scams but rather provide an 
additional level of security.

JUDGES COMMENTS

Bottomline should be 
congratulated for their 
impressive cross-industry 
work supporting the roll 
out of CoP. Good evidence 
of commercial impact and 
a great solution to Banks 
struggling to deliver a CoP 
solution. 



FINALISTS

HyperJar Ltd

Extend Enterprises Inc.

Payit

NuData Security

Cashflows

Giesecke+Devrient

Nium

Starling Bank

Pax2Pay

Monneo

technologi

Tesco Bank

Banking Circle

HIGHLY COMMENDED 

Ikano Bank and Ikea 
Finance Services
- A Unique Hybrid Product Gives Ikea a 
Competitive Edge

WINNER
Pay.UK
Confirmation of Payee
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Best Industry Innovation CATEGORY SPONSOR

Pay.UK is the recognised operator 
and standards body for the UK’s retail 
interbank payment systems. We run the 
infrastructures and services necessary 
for the country’s payment services to run 
smoothly and safely. We also oversee the 
creation of rules and standards for
new ‘overlay services’, one of which is 
Confirmation of Payee (CoP).

CoP was designed as a means to 
provide greater assurance to the UK 
payments industry after a number of 
end-user detriments were outlined by the 
Payments Strategy Forum’s Blueprint in 
December 2017. Specifically, the Blueprint 
identified the need to address certain 
types of authorised push payment (APP) 
fraud in the UK, as well as misdirected 
payments arising from an accidental user 
error.

JUDGES COMMENTS

An excellent industry wide 
initiative from Pay.UK, 
with tangible benefits for 
society. Good entry with a 
demonstrable track record 
of success and innovation, 
that clearly benefits all who 
use the payments networks: 
consumers, businesses and 
banks - reducing fraud. Pay.
UK also demonstrated a 
good clear use of technology.

DESCRIPTION

Confirmation of Payee (CoP) is a name-matching service supporting 
account-to-account payments. It’s an application programming interface 
(API) which checks that the name entered by the payer matches the sort-
code and account number belonging to the intended recipient. CoP has 
been successfully implemented by the UK’s leading banks and 
building societies.



FINALISTS

Reach 
Reach - Opening Up the Global 
Marketplace Through Localised 
Processing

PPS 
PPS Delivers SME Support & Drives 
Financial Inclusion Amidst Global 
Pandemic

Enfuce & Transact  
Enfuce Joins Forces with Transact 
Payments to Strengthen BIN 
Sponsorship Capabilities

HIGHLY COMMENDED 

GPS
Global Processing Services - 
The Paytech Pioneer™

WINNER
Marqeta
Working with Twisto 
to Let People Pay Their Way
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Best Processing 
Programme or Proposition

DESCRIPTION

Marqeta’s Open API allowed Czech FinTech company Twisto to process 
hundreds of thousands of payments across Europe.

Marqeta is the modern card issuing 
platform that major players like Google, 
Uber, Klarna and Twisto go to when 
they want to build the card payment 
solutions that their customers need – 
fast. 

The company provides advanced 
infrastructure and tools for companies 
to build highly configurable payment 
card programmes, allowing its 
customers to deploy game-changing 
ideas in the payments space.

It is the first issuer processor to fully open its application programming interfaces 
(APIs), giving developers the freedom to build and deploy the solutions they need in 
a fraction of the time that the same task would take with legacy issuers.

They were the perfect partner Twisto, a company bringing Buy Now Pay Later to 
Eastern and Central Europe, allowing them to bring their solution to market much 
quicker than they would have been able to with legacy providers. The project was a 
huge success.

JUDGES COMMENTS

Marqeta is a processing 
powerhouse and has 
developed strong 
credentials for its processing 
programmes. The metrics of 
success here are impressive.



FINALISTS

Edenred
Edenred Delivers Free School Meals 
Through the Pandemic

Mastercard
Mastercard x Grassroots Defibrillator 
Campaign

Azzurri Group & Pennies
Azzuri Group and Pennies - 
A Micro-Donation Partnership 
Transforming Communities 
and Lives

Contis
Carer Banking by Contis - Protecting 
Vulnerable People’s Financial Wellbeing

McLEAR
More Than Just Giving

WINNER
Vanquis & PFG
The PFG/Vanquis Social Impact Programme: 
Investing in our Communities
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Changing Lives 
in the Community

DESCRIPTION

This Social Impact Programme strategy supports the purpose of helping to 
put people on a path to a better every day life by, addressing key barriers to 
financial and social inclusion and helping people overcome them.

For Vanquis, and its parent company 
PFG, supporting the communities they 
serve is about more than just helping 
people out. The programme delivers 
community investment activities which 
seek to address barriers to social and 
financial inclusion, under the following 
three workstreams:

Customers – working with charities 
and specialist partners to provide 
support which addresses issues such 
as customer vulnerability, product 
accessibility, mental health and 
wellbeing, and financial difficulties.

Education – supporting children, young people and adults to boost their education, 
skills and aspirations in order to participate in society and secure a brighter financial 
future.

Community – supporting Community Foundations and other partners to address 
the wide range of social inclusion and social mobility issues that are relevant to our 
customers and the communities where we operate.

Colleague participation and engagement is important to Vanquis and PFG and they 
offer a range of volunteering opportunities with time off to volunteer as well as a 
matched fundraising programme.

Their programme is aligned to five of the UN’s Sustainable Development Goals: no 
poverty, quality education, gender equality decent work and economic growth, and 
reduced inequalities. 

JUDGES COMMENTS

An excellent entry from 
Vanquis and parent 
company PFG. The mix of 
direct financial support 
alongside significant 
colleague involvement is to 
be applauded. 
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Industry
Achievement Award

CATEGORY SPONSOR

WINNER
Pennies 

The judges were unanimous on the decision to honour this award-
winning charity and trusted leader in digital micro-donations.  
At the cutting edge of fintech, Pennies helps put social purpose at 
the heart of business, working with some of the biggest UK brands 
in retail, hospitality and the paytech industry. The charity’s vision 
has always been rooted in encouraging charitable giving, with 
131 million donations to date, a total of £32 million pounds to 750 
charities - very commendable and deserving of this award. 
Many congratulations to everyone at Pennies.

DESCRIPTION

Pennies is an award-winning charity and trusted leader in digital micro-
donations. At the cutting edge of fintech, Pennies helps put social 
purpose at the heart of business, working with some of the biggest UK 
brands in retail, hospitality and the paytech industry.



A very warm thank you to all our 
sponsors without whom 

The Card & Payments Awards 
would not be possible.

CHOSEN CHARITY

SILVER SPONSOR

PRIME SPONSOR

GIFT BAG SPONSOR

TABLE GIFT SPONSOR CHAMPAGNE RECEPTION SPONSOR AFTER SHOW PARTY SPONSOR

CATEGORY SPONSORS



When You Wish Upon a Star has a simple 
mission, to grant the Wishes of children living 
with a life threatening illness throughout the UK.

Our Wishes have the power to transform 
the lives of the children and families we 
work with and since 1990 we have proudly 
granted over 18,500 Wishes across the UK.

We believe every child deserves to smile 
and with your support we can give children 
and their families something to look 
forward to through times of uncertainty 
and often financial as well as emotional 
strain. Wishes allow the family to put their 
child’s illness on hold as they have fun and 
create precious memories together.  

We are delighted to be the chosen charity 
for The Card & Payments Awards 2022.  
The last 2 years have been a very difficult 
time for us all but more so for the children 
at When You Wish Upon a Star.  Wishes 
and treats were put on hold due to the 
COVID-19 Pandemic, your donations 
tonight will help us to continue granting 
magical Wishes!  

If you would like to get involved we would 
love to hear from you Call 0115 979 1720 or 
email fundraising@whenyouwish.org.uk 



Join us for an opportunity to
celebrate industry achievements,

whilst meeting the key players
from across the sector.

JUST 
SO YOU 
DON’T 

FORGET

Key Dates for the 2023 Awards 

Entries Open - 5th May 2022
Entries Close - 29th July 2022

Shortlist Announced - 26th September 2022
2023 Awards Dinner - 2nd February 2023
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