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We’re VocaLink. A global payments partner to banks, corporates
and governments. We design, build and operate world-class
payment systems that keep money moving around the world.
We’re at the centre of the transformational shift towards real-time
payments. Last year, we hit a peak of 18 million Faster Payments
transactions in one day.

vocalink.com

Congratulations & Thank You

Yet another cycle from The Card and Payments Awards comes to an end.
What an amazing list of entrants we had this year, so to have been a
finalist, never mind a winner, is quite the achievement. While every
winner merits mention here, we simply don’t have the space in this
letter of welcome – so please be sure to read on for more detail of
those innovations and achievements that are changing the face of this
most impressive industry.
There were a couple of winners, however, who the judges felt made
significant strides in changing the face of the payments ecosystem.
Faster Payments Scheme with Raphaels Bank and The UK Cards
Association were awarded the Industry Achievement Award and
Industry Innovation of the Year respectively. Congratulations to all those
involved in those amazing achievements. You have truly set the bar!
We were delighted to have had another “bump” in entries this year which
further reflects the manner in which this industry both embraces and
shares changes and developments in the industry, for the betterment of
the industry – our congratulations go to everyone involved.
Do please take the time to read through this winners magazine. There
is something here for everyone, whether you work in Customer
Service or in the Technology Innovation Department. I can almost
guarantee that one of these awards will be relevant to what you are
doing in your day to day role.
Maybe you should consider entering your team for an Award next year!
Our sincere thanks go to our independent judging panel, led by Chair
Roger Alexander. Please click here for a small bio on each of our judges.

You will see the name of each of
our incredible Sponsors under
the relevant heading in the
magazine. A huge “thank you”
goes to them for showing such
leadership by supporting this
important industry event.
A special thank you goes to our
Prime Sponsor TSYS for their
continued support and indeed to
Silver Sponsor, Ingenico, who also
supported the charity raffle for
the MS Society.
The raffle, combined with proceeds from advertising, raised a total of
£18,500 for the MS Society this year which was quite an exceptional
achievement so congratulations to everyone involved and a big thank
you to all those who donated on the night.
I would also like to thank reception sponsor VocaLink and After Show
Party sponsor, Contis Group for their continued support.
We look forward to seeing you again at next year’s event
which will take place on Thursday 1st February 2017. I would
encourage you to book your tables early via our website: www.
cardandpaymentsawards.com where you will also find details of how
to buy a table, how to enter or indeed join our sponsorship group of
this important industry event.

Michael Harty

The Call for Entries for 2018

Managing Director,
The Cards & Payments Awards

will be launched in early June 2017
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“Stu Steps Up was a walk with a difference – because I
can’t. The challenge was about a step for every single
one of the 100,000 people with MS in the UK.”
Stuart Nixon MBE, MS Society Ambassador

Stuart walked 60km to support groundbreaking research that will
transform the lives of people with multiple sclerosis.
Inspired by Stuart’s story? By donating tonight, you can help us stop MS.
Are you considering choosing a new charity partner? We’d love to hear from you.
Email mscorporate@mssociety.org.uk call 020 8438 0700 or visit mssociety.org.uk
MS Society. Registered charity nos 1139257 / SC041990. Registered as a limited company in England and Wales 07451571

FANTASTIC FUNDS RAISED FOR

MS Society

The Card & Payments Awards 2017 is delighted to raise a significant sum
of money for the MS Society.
MS Society community supports sufferers
through the highs, lows and everything in
between. And they are driving research into
more - and better - treatments.
MS Society was represented by Stuart Nixon
MBE, an MS sufferer since he swas 18.
Stuart walked 60km around London using an
adapted walking frame and spoke movingly
about the charity and it’s important support
of fellow sufferers.

Stuart Nixon MBE
MS Society Ambassador

A special thanks to Ingenico
our charity raffle
payments provider

Thanks to Silver Sponsor Ingenico there were
payment terminals on each table in the room
and on the night the raffle raised £18,500.

“The MS Society was delighted to be chosen
as the Card & Payments Award’s charity
beneficiary in 2017. We are thrilled that over
£18,000 has been raised and would like to
thank everyone for their part in making it such
a successful occasion. These funds will enable
us to continue to be there for everyone affected
by MS in the UK; providing practical care today
through our network of services and support,
and our investment into pioneering research
offering the hope of a cure tomorrow.”
Barbara Spreadborough
Corporate Partnerships

For more information about MS Society and the work that they do,
please visit www.mssociety.org.uk
TCPA 2017 – The Winners
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Today, we’ll look after 63 million
payments. Every one of them
has a name.
Jose’s Saturday-morning latte. Bob’s new fishing rod. The Sandhu
family’s holiday. Virginia’s cheese and ham toastie.
Behind every payment is a real person, trusting us with their money.
And we never forget it.

Get to know us.
+44 1904 562 000
sales@tsys.com
www.tsys.com

© 2017 Total System Services, Inc.® All rights reserved worldwide. TSYS® is a federally registered service mark of Total System Services, Inc.

Kelley C. Knutson
Executive Vice President, TSYS International
www.tsys.com

As Prime Sponsor of TCPA 2017, TSYS was proud to
support The Card and Payments Awards for the 12th
consecutive year and we will continue with our proactive
involvement in this industry leading event going forward.
TSYS sincerely appreciate the efforts of TCPA to continuously
refresh, fine-tune and modify the Card and Payments Awards format
to keep the event current, topical and “of interest” to payments
veterans, as well as newcomers to this exciting global industry.
Each and every year, TSYS sees outstanding creativity, positive
energy and practical real-world developments within our industry
and this year’s TCPA winners, and finalists, represent what’s best of
these initiatives and we should all celebrate the industry’s collective
commitment, desire and success in making the end-to-end payments
experience better for customers and businesses in the UK/Ireland.

From critical topics such as “Mobile First” and “Seamless Customer
Journey” … to “Payments Regulation and Oversight” (such as PSD2/
Open Banking) … to the almost default “Real-Time Everything”
mentality, TSYS looks forward to continuing our proactive
engagement with existing clients, potential prospects and valued
partners and we are fully committed to working toward positive
change, and progress, in this exciting industry of ours.

TSYS would like to congratulate all the finalists and winners
at The Card and Payments Awards 2017.

TCPA 2017 – The Winners
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Proud winners of

Best Achievement in TCF
at the Card & Payments Awards 2017
capitalone.co.uk
®Capital One (Europe) plc: Registered Office Trent House, Station Street, Nottingham, NG2 3HX.
Registered in England and Wales. Company Number: 3879023. Authorised and Regulated by the Financial Conduct Authority.

Congratulations to the Winners
at TCPA 2017
Industry Achievement Award

Best Payments Industry Newcomer

Winner: Faster Payments Scheme and Raphaels Bank

Winner: PaymentsCompliance

Category Sponsor – American Express

PaymentsCompliance helps payments professionals manage and
mitigate risk

Best Technology Initiative of the Year
Winner: American Express with Ethoca & Accertify
Automating the end-to-end CNP Fraud Feedback Loop
Category Sponsor – Ingenico Group

Category Sponsor – Mastercard

Best Achievement in TCF
Winner: Capital One
Capital One - Helping Customers Succeed

Best Prepaid Product of the Year
Winner: Monzo and Wirecard Card Solutions
Innovative Solutions for everyday banking

Category Sponsor – Visa

Best Business Card Programme
Winner: Ixaris Technologies

Best Benefits or Loyalty Programme of the Year
Winner: American Express

Ixaris in Partnership with Amadeus
Category Sponsor – Diners Club International

Safekey Pay with Points

Best Design of the Year
Best Security or Anti-Fraud Development
Winner: Barclaycard

Winner: Engage
Smartcash by Engage – Celebrating financial independence

Solve Centurion by The Logic Group – a Barclaycard Business
Category Sponsor – FICO

Best Debit Card Programme of the Year
Winner: RBS

Best Initiative in Mobile Payments
Winner: First Data
Clover™ Mobile
Category Sponsor – Giesecke & Devrient

RBS MyRewards Programme

Best Credit Card Product of the Year
Winner: Asda Money and BNP Paribas Personal Finance
Asda Money Cashback Credit Cards

Best Alternative or Digital Payments Programme
Winner: Saxo Payments
An entirely new cross border payments solution
Category Sponsor – Gemalto

Category Sponsor – TSYS

Best Achievement in Retail Payments
Winner: Tesco Bank
PayQwiq

Best Industry Innovation of the Year
Winner: The UK Cards Association

Best CSR Programme of the Year

Contactless Transit Framework

Winner: American Express

Category Sponsor – First Data

Realise the Potential of the Community

Best Achievement in Customer Service

Best Marketing Campaign of the Year

Winner: Lloyds Banking Group

Winner: Barclaycard

Transforming Customer Journey

People Included
Category Sponsor – Experian

TCPA 2017 – The Winners

9

ud to
Am eri ca n Ex pre ss® is pro
spon sor the Card & Paym ents
Aw ar d
Ind us try Ac hie ve me nt

americanexpress.co.uk/potential

C on gr at ul at io ns to
Ra ph ae ls Ba nk an d
Fa ste r Pa ym en ts Sc he me .

American Express Services Europe Limited has its registered office at Belgrave House, 76 Buckingham
Palace Road, London, SW1W 9AX, United Kingdom. It is registered in England and Wales with Company
Number 1833139 and authorised and regulated by the Financial Conduct Authority.

Industry Achievement Award
C AT E G O R Y S P O N S O R

WINNER

Raphaels Bank and Faster
Payments Scheme

L - R Jon Culshaw, Host; Craig Tillotson, Chief Executive and Mike Banyard, Head of Development
at Faster Payments Scheme; Janet Johnston, Head of Payment Services and Mike Smith,
Commercial Director, Raphaels Bank; Charlotte Duerden, Vice President, General Manager UK Consumer Cards and International Currency Card from sponsor American Express.

DESCRIPTION

The Industry Achievement Award 2017 is jointly awarded to Raphaels Bank
and Faster Payments Scheme to accept on behalf of the industry.
Both organisations have worked closely
together alongside the regulator to open
up access to FPS and Raphaels is the first
bank to deliver on faster payments.
As the first new payments service to
be introduced in the UK for more than
20 years, the Faster Payments Scheme
enables mobile, internet, telephone
and standing order payments to move
quickly and securely, almost at the touch
of a button, 24 hours a day. Since it
was launched in 2008, the scheme has
processed over six billion transactions
and now processes an incredible 125
million payments per month.

In August 2016, the first new member
since the scheme’s inception joined.
That member was Raphaels Bank.
Raphaels’ aim in joining the scheme was
to open up access to meet the growing
demand from payment service providers
(PSPs) and fintechs for sponsorship.
This marks a huge step forward for the
industry and has significant benefits
for both the UK payments market and
indeed the UK economy.

JUDGES COMMENTS
The judges felt that the direct membership of
FPS is the happening of the year, driving a leading
payments system unrivalled anywhere in the World.

This ground-breaking development for
the industry highlights the work of a
number of people. This award goes some
way to recognising the achievements of
these multiple stakeholders.

TCPA 2017 – The Winners
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Ingenico congratulates
Best Technology Initiative of the
Year winner, American Express with
Ethoca & Accertify
DOCUMENT D’EXECUTION
INGENICO_TD.ai

INFORMATIONS GENERALES

COULEURS UTILISEES

APPROBATION

Client: INGENICO
Date : 10 DEC 2013

7540 C

1795 C

Utilisation: Impression en tons
directs.
Ne pas utiliser pour application
écran.

Global
leader
in seamless
payment

Congratulations from one innovator to another.

Sponsor of:

Best Technology Initiative of the Year

www.ingenico.co.uk
info.uk@ingenico.com
@Ingenico

Best Technology Initiative
of the Year
C AT E G O R Y S P O N S O R

WINNER

American Express with
Ethoca and Accertify

L - R Jon Culshaw, Host; Katherine Tong, Vice President & General Manager - EMEA, Accertify; Andre
Edelbrock, CEO, Ethoca; Joy Przeczek, Vice President Global Risk Management EMEA & LACC, American
Express; Ian Benn, Managing Director of Ingenico Northern Europe from Silver sponsor Ingenico.

Automating the end-to-end CNP
Fraud Feedback Loop

DESCRIPTION

FINALISTS

Card issuers, merchants and technology providers all play pivotal roles in
stopping ecommerce fraud, but typically the way they collaborate isn’t highly
automated or scalable – if they collaborate at all. But American Express
(AMEX), Accertify and Ethoca have now succeeded in creating an end-to-end
CNP fraud feedback loop that is unprecedented in the industry.

JUDGES COMMENTS
The judges commented on the
quality of the implementation in
this three-way partnership. The
results were impressive and
tangible and it provides a different
approach to fraud prevention.

AMEX – and more than 560 card issuers
globally – sends confirmed fraud data
to Ethoca in near real-time. Ethoca then
sends this information to participating
merchants immediately as real-time
alerts that enable them to take swift
action to stop the fulfilment of goods,
and then refund the cardholder to
eliminate the need for a chargeback.

Now, through direct integration into
Amex’s merchant fraud prevention
platform – Accertify Interceptas – joint Ethoca-Accertify merchants can automate
the review, working and processing of alerts. This reduces manual labour since
transactions are automatically matched, and only cases of confirmed fraud not yet
identified by Accertify Interceptas are actually worked.

American Express with Ethoca & Accertify
Automating the end-to-end CNP
Fraud Feedback Loop

Elavon

Bringing large chain technology into
local small businesses with talech

First Data

Clover™ Mini

Global Processing Services (GPS)
Single Global Processing Platform

KBC Ireland

Current Account opening mobile app

Paythru

Paythru & Parkeon launch a new innovative
and ticketless mobile solution

Transaction Network Services

Point-to-Point Encryption (P2PE) at Boots by TNS

Joint Ethoca-Accertify merchant customers are now stopping 100% more fraud
than they did before this integration was available. These merchants can now take
better advantage of a 311% increase in alert volume from Ethoca to stop more fraud
(2015 vs. 2016). Amex, in turn, was able to increase its Ethoca assisted recovery of
CNP fraud losses by 150%.

TCPA 2017 – The Winners
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Best Prepaid Product
of the Year
WINNER

Monzo and Wirecard
Card Solutions

L - R Jon Culshaw, Host; Tom Blomfield, CEO, Monzo; Tom Jennings, Managing Director,
Wirecard Card Solutions; Ian Benn, Managing Director of Ingenico Northern Europe.

Innovative Solutions for
everyday banking

DESCRIPTION

FINALISTS

Monzo is building the bank of the future, designed for your smartphone.

Barclaycard

JUDGES COMMENTS
The judges liked the way that this card
engages with customers, making a
waiting list into something exclusive.
The lack of fees is also an indicator
that they have done their research.

Monzo launched its prepaid debit card
scheme with Wirecard alongside both
an iOS and Android app in order to
reach a wide variety of people across
the UK. With user feedback and feature
testing in the app, Monzo is able to learn
quickly what appeals to customers and
what needs to be improved.
The product brings new innovation to the
prepaid card market, including enriched
transaction data, instant payment
notifications and excellent customer
service available 24/7.

Customers really love how Monzo helps them track their spending, taking the fear
out of checking their bank balance. Delivering services via a mobile app means that
customers have access to their bank balance and transaction information 24/7 and can
ask support team for help easily and quickly.
As a result, Monzo have gained a loyal following, with over 80,000 users already.
You can join the Monzo Beta today to get a taste of what a mobile-first banking
experience will feel like.
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The Card & Payments Awards 2017

bPay loop

Engage

Uniting and empowering the 3rd sector
to solve financial exclusion

Monzo and Wirecard Card Solutions

Innovative Solutions for everyday banking

nimbl

nimbl – Banking for Young People

Best Benefits or Loyalty
Programme of the Year
WINNER

American Express
Safekey Pay with Points

L - R Steve Hadaway, Vice President & Managing Director, EMEA Region, FICO; Paul Chapman,
Marketing Analyst, International Membership Rewards, American Express; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

The American Express Membership Rewards® programme is an integral part
of the AMEX value proposition to customers and reward partners. The October
2015 launch of “Use Points with Safekey” at more than 1,000 online merchant
businesses, including British Airways, Harrods, Curries & Just-Eat.co.uk greatly
enriched the choice and flexibility of the programme.

JUDGES COMMENTS
This is an excellent initiative from
American Express which has
had excellent uptake. American
Express were a worthy winner in
a highly competitive category.

By leveraging Safekey®, American
Express’s brand for the industry
standard 3DSecure technology,
American Express built a solution
that gives customers the option to
Pay with Points at any merchant using
the Safekey technology - without any
additional cost for merchant partners.

Customers get more flexibility and
convenience, as redeeming points via
“Use Points with Safekey” is a simple and intuitive journey available in the purchase
path at over 1,000 online businesses.

American Express

Use points towards purchases

American Express

Safekey Pay with Points

Barclaycard

Barclaycard & Experian Free Credit Score

HSBC

HSBC Premier World Elite™ Mastercard®

KBC Ireland
KBC Extra

Permanent TSB
GoREWARDS

RBS

RBS MyRewards Programme

Merchant partners also get a way to be a part of the Membership Rewards
programme, tapping into the value of the American Express marketing, points bank
and high spending customers, at no cost.

TCPA 2017 – The Winners
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FICO solutions protect 65% of the world's credit
cards. We help organisations prevent, detect and
resolve ﬁnancial fraud.

Congratulations to the winner of the
2017 Best Security or Anti-Fraud Development Award.

Best Security or
Anti-Fraud Development
C AT E G O R Y S P O N S O R

WINNER

Barclaycard
Solve Centurion by The Logic Group
– a Barclaycard Business

L - R Jon Culshaw, Host; Nicole Olbe, Sales Director - Payments & Loyalty, Barclaycard;
Steve Hadaway, Vice President & Managing Director, EMEA Region, at sponsor FICO.

DESCRIPTION

Fraud losses are expected to exceed £600m by 2018. Associated fines for
merchants with data breaches can be high, but the associated reputational
damage worse. Trust is fundamental to a merchant/consumer relationship,
but securing customer data can distract from business objectives. The Logic
Group’s Solve Centurion solution combines omni-channel solution with
cutting-edge security technologies, such as Point-to-Point Encryption (P2PE),
tokenisation and is also PCI compliant.
P2PE encrypts customer card data
between instore point of purchase and
JUDGES COMMENTS
the secure processing environment. Both
merchant and consumer are secure in
This is a great solution.
the knowledge that card data is secure.
Barclaycard’s investment in
Solve Datashield, Solve Centurion’s P2PE
making PCI DSS compliance
application is the first in the world to
easier is highly commendable.
receive version 2 global accreditation.
This gives merchants greater flexibility,
with the option to select individual components, allowing them to integrate into and
manage their own P2PE solutions. The solution also holds PCI DSS v 3.1 compliance,
meaning greater security and peace of mind for consumers.

FINALISTS

American Express with Ethoca & Accertify
Automating the end-to-end CNP
Fraud Feedback Loop

Barclaycard

Solve Centurion by The Logic Group
– a Barclaycard Business

Global Risk Technologies
Chargeback Remediation

Lloyds Banking Group

Making PCI DSS Compliance Easy

Lloyds Banking Group

Lloyds Banking Group’s Fraud Prevention Solution

Transaction Network Services
Managed POS Encryption and
Tokenisation from TNS

Solve Centurion uses tokenisation to offer further security – assigning a code
to payment data through the transaction. A single token is assigned across all
channels, offering merchants a single customer view, to allow targeted sales and
marketing activity. The solution offers outstanding results.

TCPA 2017 – The Winners
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Discover the Advanced and Secure ePIN.
Digital Banking Service by G&D.

Time is money. That has never been more true than nowadays. Therefore the G&Ds ePIN solution
ensures fast and secure issuance. Upon receipt, customers can immediately make use of the PIN for
payment transactions using their card, mobile phone, or wearable. Please visit www.gi-de.com for
further information about our secure and user-friendly ePIN solution or contact info.gdgb@gi-de.com.

Best Initiative in
Mobile Payments
C AT E G O R Y S P O N S O R

WINNER

First Data
Clover™ Mobile

L - R Nigel Motyer, co-General Manager, Global Business Solutions, EMEA and Avion
Gray, Head of Clover Product - EMEA, First Data; Andfrew Saines, Sales Director
Financial Institutions from sponsor Giesecke & Devrient; Jon Culshaw, Host.

DESCRIPTION

First Data’s Clover™ Mobile exemplifies innovation in mobile payments by
combining mobility and universal payments into a single device, one that even
allows PIN entry on a single screen, the first to accomplish this technical feat.
Clover Mobile is a complete, cloud-based business management system for
small and mid-sized businesses that accepts the broadest range of payment
types available with ease. Merchants increasingly want rich applications in a
tight, nicely priced package, one that allows people to move around the store or
restaurant or even around town. First Data launched Clover Mobile to address
merchants’ need for a flexible yet reliable mobile payments solution.
Clover allows merchants to highly
personalize their system to best
JUDGES COMMENTS
meet their needs through the Clover
App Market, which currently houses
First Data impressed with this strong
more than 180 apps globally built
entry. Commercial viability is very
specifically for the retail, restaurant
important and Clover Mobile is
and service industry to help business
an enabler in this environment.
owners effectively manage and grow
their business. Apps such as employee
scheduling, accounting, marketing, loyalty and rewards programs, inventory control,
and more, free up small business owners’ time by simplifying and/or automating
many of the administrative tasks.

FINALISTS

Barclaycard

Contactless Mobile

Escher Group

Escher Group’s eMoney Payment Solution

First Data

Clover™ Mobile

Paythru

Paythru launches a highly cost effective
mobile collection solution

SmartTrade App
SmartTrade App

Tesco Bank
PayQwiq

Clover provides not just a payment solution but a comprehensive POS and business
management solution powered by the cloud-hosted software for small to mediumsized merchants to use on the move.

TCPA 2017 – The Winners
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GEMALTO.COM
ENABLING ORGANIZATIONS TO OFFER TRUSTED AND CONVENIENT DIGITAL SERVICES
TO BILLIONS OF INDIVIDUALS. LEARN MORE AT GEMALTO.COM

© Gemalto 2016. All rights reserved. Gemalto, the Gemalto logo, are trademarks and service marks of Gemalto and are registered in certain countries. November 2016 - Credit photos: Istockphotos - Design: Jubemo

GEMALTO : Proud Sponsors of
the award for Best Alternative
of Digital Payments Programme

Best Alternative or Digital
Payments Programme
C AT E G O R Y S P O N S O R

WINNER

Saxo Payments
An entirely new cross-border
payments solution

L - R Lysa Coombs, Head of Field Marketing at sponsor Gemalto; Nischa
Us, Senior Sales Manager, Saxo Payments; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

Saxo Payments set out to establish a platform capable of performing global
payments – including creating the account structure, security scanning and
FX handling necessary to deliver a genuine alternative for FinTechs and their
merchants. It takes a unique approach to the challenge of cross border transfers.

JUDGES COMMENTS
Saxo Payments are providing an
important alternative to banks,
connecting people globally. This
solution has enabled their customers to
do things better, quicker and cheaper.

The Banking Circle enables FinTech
businesses to deliver immediate
transfers to bank accounts worldwide at
very low cost. As such, Saxo Payments
offers a compelling competitive
advantage for these organisations and
their merchant clients. And, importantly,
the ground-breaking solution ensures
that financial regulation is adhered to
without impacting business success.

HSBC

Android Pay

Ikano Bank

Store-card Apply On-line and Instantly Buy

Saxo Payments

An entirely new cross border payments solution

Having launched the Saxo Payments Banking Circle in July 2015, the company has
continued to enhance its service propositions, including the launch of Banking Circle
Real-Time FX in March 2016. Ideal for FX payments businesses looking to add value
to their service proposition, Banking Circle Real-time FX eliminates the need for FX
payments businesses to use banks for FX trading or payments. And by being part
of the Saxo Payments Banking Circle, FX payments businesses can also manage
international transactions on behalf of their clients using the cross border payments
platform. The combination of the two services not only delivers important business
efficiencies for handling FX conversions, but provides important market advantage
and revenue opportunities.

TCPA 2017 – The Winners
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Transforming
Global Commerce

Proud Sponsors of the Card and Payments Awards 2017
and the MS Society
At First Data, we develop the technology solutions
that make payments simpler, faster, and more secure.
Our payments solutions help merchants
and financial institutions succeed.
With more than 40 years of experience,
First Data powers global commerce like no other.

To find out more,
please visit firstdata.com

© 2016 First Data Corporation. All Rights Reserved. All trademarks, service marks and trade names referenced in this material are the property of their respective owners.
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Best Industry Innovation
of the Year
C AT E G O R Y S P O N S O R

WINNER

The UK Cards Association

L - R Keith Rowling, Senior Vice President, General Manager EMEA Financial Services from sponsor First
Data; Briony Krikorian-Slade, Principal Policy Advisor, The UK Cards Association; Jon Culshaw, Host.

Contactless Transit Framework

DESCRIPTION

FINALISTS

The UK Cards Association (UK Cards) has developed a Contactless Transit
Framework which will allow any transit operator in the UK to implement
payment by contactless devices for travel. This includes three Contactless
Transit Models that differ extensively from the standard retail model, and have
progressed from the original Transport for London proposition.
JUDGES COMMENTS
The judges were unanimous in
this decision. The entry was
totally different to all others and
a real game-changer, potentially
revolutionising how we pay for travel.

UK Cards has led a ground-breaking
project which has facilitated
collaboration in a highly competitive
transit environment. Recognition
has led to rail and bus operators,
government agencies and card
participants co-funding a second stage
of the project.

AIB Merchant Services
Clover™ Mini

Barclaycard

Barclaycard Payment Acceptance Optimisation

Contis Group

The contactless revolution and the
answer to fraud consequences

Global Risk Technologies
Chargeback Remediation

Raphaels Bank

Raphaels Bank joins Faster Payments

The UK Cards Association

Contactless Transit Framework
The project has delivered:
•

Three Contactless Transit Models

•

Risk and liability agreements underpinning the Models, with bespoke
principles sharing risk between the card payment and transit industries

•

Transaction processes for a variety of circumstances

•

Framework overview outlining the business case for contactless transit

•

Regional engagement report and public affairs to promote the Models.

Western Union Business Solutions
WU® Mass Payments

Consumers will benefit from increased convenience and interconnected journeys
using a single payment device across the UK. In addition, transit operators could
make significant operational cost and cash handling savings and deliver improved
and enhanced customer service.
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ACTIONABLE INTELLIGENCE
Unrivaled regulatory insights into
the global payments industry
Insights &
Analysis

Regulatory
Monitoring

Compliance
Portals

Research
Services

BEST
PAYMENTS
INDUSTRY
NEWCOMER

Find out why the leading names in the payments industry rely upon us
at PaymentsCompliance.com

PAYMENTS INDUSTRY
INTELLIGENCE
Payments Cards and Mobile
offers individual in-depth research
reports for market analysis and
business review demands.
• Market analysis and country reports –
by individual European country
• Acquirer Reports Europe
• Issuer Reports Europe
• Card Processors in Europe
• Internet Payment Service Processors in Europe
• Payment Trends
• European Legal Framework for Payment Services

European Payment
Cards Yearbooks
Bespoke
PCM Research
on demand

Best Achievement in
Customer Service
WINNER

Lloyds Banking Group
Transforming Customer Journey

L - R Keith Rowling, Senior Vice President, General Manager EMEA Financial Services,
First Data; Liz Ziegler, Head of Customer Service Delivery and Paul Gordon, MD,
Consumer & Commercial Cards, Lloyds Banking Group; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

Whether it’s T&Cs that are as clear as mud, unintuitive websites, slow response
times or intrusive fraud checks, it’s perhaps not surprising that card companies
are rarely found at the top of the list of businesses customers love. It’s this
perception that Lloyds Banking Group has set out to unpick. The last 12 months
has seen them challenge perceptions and surprise customers with a service
that not only ensures a simple journey across many key interactions and
touchpoints, but which gives them greater capability, visibility and control.

JUDGES COMMENTS
Lloyds clearly want to be the best
bank for customers. The entry
was packed with detail and they
have taken a broad view across
different products and segments.

Lloyds Banking Group set out to improve
the customer journey back in 2014.
Having fixed the pain-points, 2015/16
saw them implement an aspirational
simplification programme which
incorporates innovative leadership
tools, interactive workshops and a reengineered digital payments process,
Lloyds Banking Group has provided huge
benefits to its consumer, commercial and
merchant acquiring customers.

Barclaycard

Barclaycard’s Money Worries Hub

Lloyds Banking Group

Transforming Customer Journey

Realex Payments
Realex Payments

Secure Trading

LSE Customer Case Study with Secure Trading

VocaLink

Our Customers are the focus of everything we do

Lloyds Banking Group has established itself as a partner rather than supplier, and
this view has been validated through the post implementation reviews undertaken
with customers. The bank’s role is not to simply enable transactions; but to offer
education support and strategic acumen to help facilitate growth. As such, they
have introduced a multi-channel support programme, providing merchants with
information & advice at every step to help their businesses flourish.
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A PAPERWEIGHT THAT’S THE
ENVY OF THE WHOLE OFFICE:
PRICELESS®

Mastercard is proud to sponsor The Card and Payments Awards.
Congratulations to all of this year’s winners.

Best Payments
Industry Newcomer
C AT E G O R Y S P O N S O R

WINNER

PaymentsCompliance
PaymentsCompliance helps payments
professionals manage and mitigate risk

L - R Mark Barnett, President of UK and Ireland from sponsor Mastercard;
John Basquill, Editor, PaymentsCompliance; Jon Culshaw, Host.

DESCRIPTION

With regulatory burden, risk of high fines and legal costs increasing, it
can be difficult to keep up with the changing regulations across the globe.
PaymentsCompliance recognised the need for impartial, comprehensive
content which supports payments professionals in their efforts to manage
and mitigate risk. Their in-house team of legal analysts and journalists are
‘on the ground’ across the globe to attend hearings, conferences and conduct
interviews with key individuals in the payments industry to produce the most
up-to-date research and analysis for over 138 jurisdictions, covering areas
of high importance and emerging areas of interest, which is delivered to
subscribers in over 15 countries on an online platform.
PaymentsCompliance has ensured
that they continue to address
JUDGES COMMENTS
client challenges with the launch
of a Monitoring Service that allows
The judges found it refreshing to
subscribers to monitor more than
see this kind of supplier, providing
350 terms and create tailored email
a unique and comprehensive
notifications for the regulatory
service. The industry is changing
intelligence that their business requires.
and this is an important area.
In addition, with Data Protection
and AML a key focus of the European
agenda, the launch of AML and Data Protection role-based compliance portals
help to support organisations in their understanding of these complex regulatory
environments and mitigating risk.

FINALISTS

Bink
Bink

BOI Payment Acceptance
BOI Payment Acceptance

Centtrip Limited
Centtrip Limited

PaymentsCompliance

PaymentsCompliance helps payments
professionals manage and mitigate risk

Revolut
Revolut

Saxo Payments

An entirely new cross border payments solution

As regulatory scrutiny and requirements are increasing across the payments
industry, PaymentsCompliance continues to evolve to provide clients with the
information they require to achieve their business goals, remain compliant and
simplify complex regulation.
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Wherever you want to be,
Visa helps you get there.

Best Achievement
in TCF
C AT E G O R Y S P O N S O R

WINNER

Capital One
Capital One – Helping Customers Succeed

L - R Conor Langford, Director of Strategic Accounts from sponsor Visa; Amy Lenander, Head of
Capital One (UK); Lucy Hagues, Chief Marketing Officer, Capital One; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

Following the launch of its ‘Helping Customers Succeed’ strategy, 2016 saw
Capital One revolutionise the way consumers manage credit card debt and
payments – so much so, it was referenced in the FCA’s July-2016 Credit Card
Market study.
Two sector-leading innovations have been central to the strategy’s success:
•

•

QuickSwitch, which sends users a personalised illustration of
savings that could be achieved by increasing monthly payments, and
enables them to easily increase payments via email/SMS.
QuickCheck, which provides customers with a binary ‘yes’ or ‘no’ for credit card
applications, along with the exact APR they’ll receive – all BEFORE they apply – helping
to prevent unnecessary damage to their credit scores and giving them complete certainty.

JUDGES COMMENTS
They are actively trying to
reduce fees which is the clearest
indication of how they are trying
to treat their customers fairly.

Capital One

Capital One - Helping Customers Succeed

Lloyds Banking Group

Treating Customers Fairly in Lloyds Banking Group

Nationwide Building Society
Customer First

Virgin Money

Virgin Money Card Checker

Crucially, the strategy has also created
record customer advocacy with
Capital One’s NPS increasing by 22%
and delivered significant financial
savings, thanks to reduced numbers
of customers both charging off and
entering collections.
By delivering a win-win for customers
and the business, Capital One has
demonstrated that treating customers
fairly really is good for business.
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Best Business
Card Programme
C AT E G O R Y S P O N S O R

WINNER

Ixaris Technologies
Ixaris in partnership with Amadeus

L - R Matt Sloan, Managing Director EMEA, from sponsor Diners Club International; Alex Mifsud, CEO,
Ixaris Technologies; Damien Alonso, Payments Product Manager, Amadeus; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

This innovative and industry-leading supplier payments solution is specifically
supporting the needs of travel agents. This strategic partnership to integrate
Ixaris global virtual wallet capabilities into Amadeus B2B Wallet was launched
to help solve the challenge of supplier payment optimisation.

JUDGES COMMENTS
This is a big step for Ixaris to get
into this market and to win the
bid with Amadeus. This is a good
platform that will save a lot of
money in the travel industry.

A joint, dedicated business
development team focused on meeting
the constantly evolving needs of the
travel industry helped to launch a
global virtual card enabled B2B Wallet
throughout the EU, followed by roll-out
into international markets.

American Express

American Express Working Capital Solution

American Express

American Express Business Gold Card

Bank of Ireland

Bank of Ireland’s Business Credit Card Programme

Ixaris Technologies

Ixaris in Partnership with Amadeus

Customers benefit from reduced fraud
risk whilst improving sales reconciliation
and greater control of travel spend. Travel Agencies benefit from adding up to 20%
to their per transaction profit through the added benefits of payments optimisation
delivered through the new functionality
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Cards & Payments
Recruitment Experts
Bandwidth Recruitment are proud to support The Card & Payments
Awards 2017.
As sector experts we are constantly in touch with the best minds in
the payments industry.
We take time to understand your requirements fully and take the
pain out of your recruitment process.
Let us find you the right people to help drive your business forward.

BandwidthRecruitment.com

• Permanent recruitment
• Contract recruitment
• Executive search
• Project delivery
Call: 01273 884499
info@bandwidthrecruitment.com

INDUSTRY ACHIEVEMENT AWARD

TCPA 2017

Winner

Raphaels Bank now
enables TransferWise
to oﬀer faster transfers
to their UK customers.
Speak to our team to learn
more about our sponsored
access to UK Faster Payments.
Connect via an aggregator
gateway direct to the scheme
and receipt of payments.
www.raphaelsbank.com/payment-services

RaphaelsAward_Ad_vfinal4c.indd 1
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Best Design of
the Year
WINNER

Engage
Smartcash by Engage – Celebrating
financial independence

L - R Matt Sloan, Managing Director EMEA, Diners Club International; Peter Cox, Executive Chairman and
Founder and Geoff Leech, Managing Director of the Engage Account, Contis Group; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

There has been a surge in youth cards with digital accounts, where 80% of
parents introduced their children to digital money management from a young
age. 28% pay their children in digital currencies for use in gaming communities.
34% transfer a weekly amount into their children’s digital bank accounts.

JUDGES COMMENTS
The judges noted that the same design
was implemented across all channels
and this is certainly focused on the
target market. Plaudits are due for
both design and digital interface.

Engage, the exclusive card brand for
the UK and European credit union
movement launched by Contis Group;
offering its partner credit unions, the
youth card ‘Smartcash by Engage’.
Smartcash is a significant and important
product component of the Engage
programme; and is used by credit unions
as a mechanism to attract young savers
(between 8 and 16yrs).

The Smartcash design was commissioned to appeal to the youth market and also
to be easily recognisable in a relatively emerging but competitive market space.
Smartcash’s brand values: Innovative, Ethical, Educational and True all needed to be
reflected in the design and to be easily transferable across all touch points.
Smartcash by Engage is truly visually stunning. With its multi-coloured, youthorientated, paint-splattered look which is contrasted against a cool, clean
background – it really does stand out much more than most other youth cards. It is
fresh, fun, bold and energetic and is genuinely appealing to this fickle audience. It
shouts ‘celebrating independence’.

ASOS

Putting the fun in function: gift
card design, the ASOS way

Debenhams

Debenhams Credit Card

Engage

Smartcash by Engage – Celebrating
financial independence

Spectrum Card Services and
Wirecard Card Solutions

Acorn Account for Business Debit Mastercard

Virgin Money

Virgin Money Manchester United
Credit Card Design

Virgin Money

Virgin Money Spray Card Design

wagamama

wagamama gift card. Because
you can’t post a katsu…

Smartcash was launched with a contactless Visa debit card, with e-account and
mobile app for both IOS and Android; along with full parental authorisation and safe
controls over all platforms.
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Best Debit Card Programme
of the Year
WINNER

RBS
RBS MyRewards Programme

L - R Mark Bergdahl, Managing Director, Loyalty Consulting UK (Member of the
Judging Panel); David Crawford, Head of Main Bank & Personal Products and
Angela Bartle, Senior Product Manager, RBS; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

This relaunch of RBS/NatWest’s debit card reward programme puts the
customer at the centre, rewarding daily spending like council tax and energy
bills with 3% cashback on 7 types of household bills. Its intelligent use of data
ensures the right customer receives the right offer at the right time.

JUDGES COMMENTS
RBS have a programme that is
appealing to a very broad market
place with compelling statistics. By
paying a fee, customers are more
engaged and RBS is benefitting
from this commercial success.

RBS has completed extensive work
on customer targeting, delivering the
right message to the right customer
at the right time.

RBS has devised an Evolved Heat
Map targeting to benefit consumers
and retailers by limiting unwanted
communications and offers. In addition,
it has increased rewards available for
day-to-day spending, developed tools
that use data intelligently to ensure offers are relevant and add value and enhanced
retailer satisfaction by improving data analysis.
Since the relaunch, RBS has driven customer engagement and satisfaction by
rewarding daily spending, delighting customers with personalised touches and
providing both consistent cashback opportunities and special offers.

Engage

Uniting and empowering the 3rd sector
to solve financial exclusion

Monese & Contis Group

Banking on demand for mobile people

Nationwide Building Society
FlexStudent

Permanent TSB
Explore Account

RBS

RBS MyRewards Programme

The Co-operative Bank

Everyday rewards for using your debit card

H I G H LY C O M M E N D E D

Permanent TSB
Explore Account
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Best Credit Card Product
of the Year
C AT E G O R Y S P O N S O R

WINNER

Asda Money and BNP Paribas
Personal Finance
Asda Money Cashback Credit Cards

L - R Kelley Knutson, President of International Issuing from Prime Sponsor TSYS
International; Lee Brown, Director of Credit Cards, Laser UK, part of BNP Paribas
Personal Finance UK; Karen Harkin, Senior Manager, Credit Card Programme, Asda
Money; James Shuttle, Assistant Marketing Manager, Laser UK; Jon Culshaw, Host.

DESCRIPTION

FINALISTS

The new Asda Money Credit Cards with unlimited cashback champion
the customer and challenge the market, providing a straightforward
and compelling offer and improved customer experience whilst providing
tangible value for money.

JUDGES COMMENTS
This was a strong, well-constructed
entry with good results. The
judges were impressed with the
extent to which this card suited
its target customer base.

Since October 2015, Asda Money has
undertaken research on customer
attitudes towards rewards and created
an automated downloadable cashback
voucher. To appeal to a wider range of
Asda’s customers, two new
propositions were developed; a fee free
Cashback Credit card and Cashback
Plus Credit Card providing double the
cashback potential for a low £3 monthly
fee. This launched on 22 August with a
multi-channel campaign.

Customers benefit from an improved customer journey and confidence in the
product. In addition, they gain increased value, with cashback on all Asda shopping
and fuel, cashback for other spend, both at home and abroad, uncapped cashback
(the only card to promise this) and 0% interest on balance transfers.

American Express

BA Premium Plus Card

Asda Money and BNP Paribas
Personal Finance

Asda Money Cashback Credit Cards

HSBC

HSBC Premier World Elite™ Mastercard®

InterContinental Hotel Group and
BNP Paribas Personal Finance
IHG Rewards Club Credit Cards

RBS

RBS Reward Credit Card

Sainsbury’s Bank

Sainsbury’s Bank Purchase Credit Card

Tesco Bank

Tesco Bank Premium Credit Card
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Best Achievement
in Retail Payments
WINNER

Tesco Bank
PayQwiq

L - R Kelley Knutson, President of International Issuing from Prime Sponsor TSYS International;
Mark Loch, Director of Group Payment Strategy, Tesco Bank; Jon Culshaw, Host.

DESCRIPTION

Smartphone penetration is at an all-time high in the UK. Therefore, it was a
natural step for Tesco to create a service incorporating the ability to easily
pay, collect and redeem Clubcard points in Tesco in one simple scan of a
smartphone. PayQwiq is Tesco’s own bespoke mobile payments app, and it was
created to make the shopping experience easier, faster and more convenient
for customers while rewarding their loyalty. Tesco colleagues also automatically
collect their staff discount when they pay using PayQwiq.
Shoppers simply download the app from
the iOS App Store or Google Play Store,
JUDGES COMMENTS
go through a simple registration process,
add their payment card and Clubcard
The ease of use is astonishingly good
details and they’re ready to go. To pay
for Tesco customers. It is easy to
and collect Clubcard points, shoppers
download, easy to load on to your
simply scan the phone (which presents
card and easy to make a payment.
a detailed QR code) at the self-service
or staffed checkout. PayQwiq allows
payments up to £250, a higher limit than contactless and mobile payment methods
at other retailers. The great news is that PayQwiq is available on all iPhone and
Android smartphones.
With a retailer in store and online, a mobile network provider and a bank, Tesco
has the ecosystem to offer a truly customer-centric payment and loyalty
solution in PayQwiq.
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FINALISTS

First Data

Clover™ Mobile

Paythru

Paythru & Parkeon launch a new innovative
and ticketless mobile solution

Tesco Bank
PayQwiq

The UK Cards Association

Contactless Transit Framework

Worldpay

World Duty Free: mobile enabled
payments for time-poor travellers

Best CSR Programme
WINNER

American Express
Realise the Potential of
the Community

L - R Roger Alexander, Chair of the Judging Panel and Portfolio of NED and Advisory Roles;
Melanie Green, Relationship Manager, American Express; Jon Culshaw, Host.

DESCRIPTION

Individually, American Express and Albion in the Community have a long
history of supporting the Sussex community – by partnering on the Realise
the Potential of the Community (RTPC) programme for 5 years, they have
increased both reach and impact, combining their expertise and resources
to ensure the programme meets real needs. The partnership with Albion in
the Community continues to positively impact the local Sussex community
and is designed to help realise the potential of Amex employees and the
wider community, by supporting those most in need, encouraging pride in our
community and promoting good citizenship.

FINALISTS

American Express

Realise the Potential of the Community

Global Payments

Global Payments - Global Peddlers

The Change Account

The Change Account: Introducing Inclusive Banking

A continual process of review and
evaluation allows the identification of
new opportunities, and in 2016 two
new activities were implemented:
American Express has a longstanding
Girl’s Football and Goal Difference, a
commitment to CSR and they
numeracy and literacy programme.
promote it well. They clearly put
Since October 2015, 429 Amex
a lot of effort into providing the
employee volunteers have positively
greatest impact on the community.
impacted 1,490 beneficiaries.
Improvements to the local community
benefit customers and over 4,000 locally based employees, who also gain new skills
and a sense of accomplishment received from volunteering outside their normal
work roles. Business benefits include a more engaged and committed workforce
servicing customers, as well as attracting new talent to the business who prefer to
work for an ethical employer.
JUDGES COMMENTS
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Best Marketing Campaign
of the Year
C AT E G O R Y S P O N S O R

WINNER

Barclaycard
People Included

L - R Amir Goshtai, Managing Director of Partnerships, UK and Ireland from sponsor
Experian; Vaughn Hartman, Head of Planning, Barclaycard; Jon Culshaw, Host.

DESCRIPTION

Barclaycard ‘People Included’ really stood out from other ecommerce
campaigns. Barclaycard colleagues were at the forefront of the campaign, the
messaging was all based from insight and the engagement results across all
channels were outstanding and meant that the primary objective of moving
brand awareness was met too.
‘People Included’ aimed to raise
awareness of Barclaycard’s marketJUDGES COMMENTS
leading payments expertise, helping
businesses become more successful in
This was a clever campaign, where
ecommerce, across a breadth of decision
Barclaycard helped their overall
makers. Breaking from technical-jargon
brand image and the results
based competitive advertising, ‘People
are better than expected.
Included’ highlighted Barclaycard’s
unique human approach to ecommerce
through an unlikely source - its people. Delivered via a brilliantly integrated media
mix, two-month core activity included outdoor advertising, video, digital content,
social media, PR and events.
Extensive research was undertaken to get under the skin of customers. The
universal insight: in an environment where merchants have to increasingly selfserve, they crave real human expertise to help. A documentary-style approach was
executed to unearth authentic, human-interest stories. Then a 3-tier media strategy
was implemented (awareness, consideration, conversion) to reach the target
audience and drive maximum engagement.
Barclaycard gained 85% share of voice and astonishing reach throughout
the campaign period, reassuring customers that ecommerce doesn’t need to
be daunting in this complex payments world. It achieved incredible internal
impact, instilling colleague pride and saved over £100,000 in marketing costs by
preserving authenticity.

FINALISTS

Barclaycard

Small Business Acquisition
Campaign by Barclaycard

Barclaycard

People Included

KBC Ireland
KBC Ireland

Lloyds Banking Group

Halifax’s Clarity credit card

Permanent TSB
Explore Account

Realex Payments

Realex FinAppsParty Marketing Campaign 2016

Virgin Money

Virgin Money Lounge Engagement campaign

H I G H LY C O M M E N D E D

Realex Payments

Realex FinAppsParty Marketing Campaign 2016
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The European home of alternative
banking and payment solutions
Delivering smarter and dynamic
solutions for a cashless world whatever
your company size or aspirations.

We offer a complete one-stop service for
international brands and businesses looking
to develop Visa prepaid/debit card solutions.
From issuing, licensing and payment processing

As a pioneer within the global card and payment
market, Contis provides a unique perspective
delivering award-winning, fully-integrated
alternative banking and payment solutions.

through to programme management and
consultancy, we have all the professional
expertise and advanced technology to help
drive your ideas and business forward.

Bin Sponsor Issuer Payment Processor Agency Banking
Finance Management Loyalty Programme Manager Business Support

If you want a fresh perspective,
call us on +44 (0)330 159 6348 or email: enquiries@contisgroup.com
Proud to have won The Best Card Design 2017
with Smartcash by Engage

www.contisgroup.com
London & Skipton, UK Ahmedabad, India Riga, Latvia Vilnius, Lithuania

Thank you to the Judges
Many thanks to our judging panel. We have brought together a broad spectrum of experience to the judging panel.
With their collective knowledge, rigour and diligence our judges are extremely committed to ensuring that the shortlisting
process and final judging day delivers worthy winners. We are extremely grateful to them and the significant contribution
that they make each year to The Card & Payments Awards.

Roger Alexander
CHAIR OF JUDGING PANEL

Portfolio of NED and Advisory Roles
Industry Personality of the Year
The Card Awards 2008

Mark Bergdahl
Director,
Loyalty Consulting UK

Marcia Clay

Robert Courtneidge

SVP & Group Head, Strategy and Market
Development, UK and Ireland
Mastercard Worldwide

Global Head of Cards & Payments
Locke Lord
Founding Director
Prepaid International Forum

Úna Dillon

Andrew Gilchrist

Managing Director
Merchant Risk Council (EU)

Corporate Development Director
VocaLink

Peter Jones

Kelley C. Knutson

Managing Director
PSE Consulting

Executive Vice President
TSYS International

Elmar Leissle

Hannah Lewis

Head of Marketing and Market Development
Visa UK & Ireland

Vice President EMEA Regional Marketing, Business
Development and Strategy
American Express

Laura McCracken

Thaer Sabri

Head of Amazon Corporate Gift Card UK
Amazon

Chief Executive
Electronic Money Association

Matt Sloan

Jacqui Tribe

Managing Director, EMEA
Discover Financial Services

Manager, Legal & Regulatory
The UK Cards Association
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Some Familiar Faces
On 2nd February 2017 over 1100 of the industry’s top decision makers gathered at The Grosvenor House Hotel on
Park Lane for The Card and Payment Awards 2017. Tables were hosted by a huge cross-section of the industry and the
evening provided a great occasion to recognise and celebrate the successes of the profession

Who do you recognise?
For more great photos you can visit the gallery at The Card and Payments Awards website
www.cardandpaymentsawards.com or visit Simply Photography to see the full range at simply-photography.co.uk

1

2

3

1. L-R: Tom Peace, Kate Sherratt and Royston Starling from Reward Insight. 2. L-R: Geraldine Maringo, Nationwide Building Society; Cecilia Lindqvist, Oberthur Technologies.
3. L-R: Kathy Murray, Todd Bowmaker, Rosa Maria Rodriguez, Callum Waddell and Marina Bacchiani, all from Mastercard.
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Some Familiar Faces
4

5

7

6

9

8

4. L-R: Grace Meltzer and Catherine Douglas from Disney. 5. L-R: Margherita Raimondi, IHG; Jason Ablett, Laser UK; Sanam Burentarawa, IHG. 6. L-R: Gavin Springer, Oberthur
Technologies; Lynda Braid, Lloyds Banking Group. 7. L-R: Andrew McNamee, Oberthur Technologies; Adam Marcuson, American Express. 8. L-R: John Cruise, Sarah Wooding
and Randolph McFarlane, all from Intelligent Environments. 9. L-R: Jo Howes, Intelligent Environments; Charlotte Elmer, Experian.
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Some Familiar Faces
10

11

12

13

14

10. L-R: Linda Hull, Mark Howlett and Caroline Peet, from The Co-operative Bank. 11. L-R: Bharat Puri, Joel Shinners and Paul Chapman, from American Express.
12. L-R: Jacqueline Owens, Adam Gwatkin, James Mills, Louisa Chandler, Rose Mclellan, Lee Crinyion, Robert Dykes, Mark Kerfoot, Carly OíBrien, Darren Hall and Lisa Briscoe,
all from Virgin Money. 13. L-R: Maz Ahmad, Dale Eastham and Keith Longmuir, from Intelligent Environments; Barry Craig, Lloyds Banking Group. 14. L-R: Tony Laquet, Bank of
America Merrill Lynch, Ashley Beard, TSYS International; Dawn Zimner, Bank of America Merrill Lynch; Nick Baines, TSYS International; Stephanie Wells, Fiserv.
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Some Familiar Faces
15

16

17

18

19

15. L-R: Victoria Larragy, Jessica Engel, Charlotte Duerden, Ana G. Reiley and Clarisse Coombe, all from American Express. 16. L-R: Helen Smith, The Co-operative Bank; Jim
McGarrigan, The Co-operative Bank; Keith Woolmer, First Data; Fiona Ferguson, The Co-operative Bank. 17. L-R: James Ray, Metro Bank; Nigel Button, TSB; Fiona Crawford,
Kiroco; Lewis Crawford, Gemalto, Anthony Lloyd-Perks, Gemalto. 18. L-R: Anne Shreiner, Hugh Kingdon and John Mills, from Visa; David Crawford, RBS Group; Ciara McCorry,
Visa. 19. L-R: David Baker, The UK Cards Association; Mark Nicol, Lloyds Banking Group; Karen Coe, Gemalto; Alan Logan, Lloyds Banking Group; Howard Berg, Gemalto.
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Some Familiar Faces
20

21

22

23

24

25

20. LR: Gemma Harmer, Richard Reynolds and Darren Hill from Global Payments; John Wellman, Bleep (UK). 21. L-R: Kate Frankish, Nicole Airlie and Lynne Cameron, all
from Tesco Bank. 22. L-R: James Aron, John Birkbeck, Katy Rodwell, Matthew Sharp and Will Rodgers, from Capital One. 23. L-R: Sarah Collinson, Nina Patel, Lisa Whiten,
Emma Poultney and Karen Wheeler, all from Affinion International. 24. L-R: Stuart McKeggie, Tesco Bank; David Cooper and Richard Thomas from Lloyds Banking Group.
25. L-R: Ian Shayler, Nicola Moir and Briony Krikorian-Slade, all from The UK Cards Association; Steve Ramsay, Arriva.
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A very warm thank you to all our sponsors
without whom The Card & Payments Awards
would not be possible.

PRIME SPONSOR

SILVER SPONSOR

SPONSORS
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The Card and Payments Awards Ltd
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Garden Studios, 71-75 Shelton Street
London WC2H 9JQ
Tel. +44 20 7866 8188
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